
 
 
 

NELSON MANDELA BAY MUNICIPALITY 
 

Environmental Health Directorate 
 

Environmental Management Sub-directorate 
 

 
 
 

Transactional Advisor Synthesis Report 
 

On proposed Ecotourism Projects 
 

November 2009 
 
 
 
 
 

Kyle BusineKyle BusineKyle BusineKyle Business Projectsss Projectsss Projectsss Projects    
Nightsky Ideas Trust 



 

                               TABLE OF CONTENTS 
No.                                    CONTENT Page 

1. Conditions of Contract 
 

 1 

2. Literature Review and Site Visits 
 

 2 

3. Sustainable Tourism  
 

 4 

4. Relationship between tourism and the environment  
 

 6 

5. Biological Diversity and Climate Change 11 
 

6. The importance of Blue Flag Beaches 13 
 

7. Shift towards Learning Experience and Creative Tourism  
 

14 

8. Impact Assessment Grids 19 
 

9. Checklist for identifying tourism potential of Protected Areas 23 
 

10. Overview of Tourism 24 
 

11. Tourism Potential Assessment (TPA) 34 
 

12. Tourism Asset Grid  34 
 

12. Tourism Asset Grid Maitland River Mouth 35 
 

12.1 Tourism Potential Grid 37 
 

12.1 Tourism Potential Grid Maitland River Mouth 37 
 

13. 
 

Tourism Potential Assessment Van Stadens Nature Reserve 39 

13.8 
 

Tourism Asset Grid Van Stadens Wild Flower Reserve  55 

13.9 
 

Tourism Potential Grid Van Stadens Wild Flower Reserve  57 

14. 
 

Characteristics of Urban Parks  59  

15. 
 

Appendix One: Tourism Definitions  

16. 
 

Appendix Two: References   



NMBM Transactional Advisor Synthesis Report Ecotourism Projects 
 
1. Conditions of Contract 

 

To conduct eco-tourism project viability, planning study and provide appropriate advice 

to Nelson Mandela Bay Municipality on the correct strategic direction essential for 

developing a healthy biodiversity economy for the NMBM’s Nature Reserves. 

 

The NMBM is working at the frontline of development and biodiversity conservation.  

This includes perfecting its Metropolitan Open Space System (MOSS) conservation plan 

and action plans; to achieve the conservation of biodiversity in “biodiversity priority 

areas”.  The MOSS has identified, amongst other implementation sites, the Van Der 

Kemps Kloof, Swartkops and Aloes, Settlers Park, Van Stadens, Maitlands and Springs 

Nature Reserves as critical biodiversity sanctuaries most in need of conservation 

attention, based on ecological diversity and cultural heritage resources.  However, the 

NMBM has limited resources to achieve these goals. Hence the NMBM has started 

investigating whether these conservation areas can contribute towards raising the 

finances necessary to manage them.   

 

To this end, Conservation Development Frameworks (CDFs) have been developed for 

these reserves, which attempt to identify development opportunities for amenities and 

facilities, appropriate for a particular landscape with associated environmental 

parameters. The difficulty lies in deciding which of these opportunities will work as self-

sustaining businesses, and whether they will be ecologically sound and not lead to 

significant long-term, negative impacts. 

 
The NMBM has contracted Kyle Business Projects & WESSA EP (The Team) to supply 

appropriate information, advice and guidance in addressing this dilemma; through 

undertaking the following: 

 

• Conduct a project viability exercise for the ecotourism ventures identified in the 

CDFs, including their tourism market assessment; 
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• Describe current commercialization trends, project information and lessons learnt 

from various government organizations, particularly in Southern Africa, aiming to 

attaining the best practically possible commercialization model possible (as 

pertaining to the separate nature reserves);  

• Develop an implementation framework for the projects selected for implementation, 

with clear descriptions and timeframes including approvals necessary; and 

• Provide a year-long advisory role to the NMBM with respect to providing professional 

advice to NMBM on appropriate actions required to realize the expected outputs of 

the eco-tourism project selected for implementation, and assist in managing and 

administrating the selected project procurement process (cradle to grave service 

delivery), including negotiations with Developers/Operators granted concessions to 

implement the selected projects.  

 
The Team synthesized the assessments of the CDFs, which indicated that: 
 

• tourism potential needs to be assessed scientifically according to a grid (matrix)  

• the grid should score each CDF according to the assets (active ingredients) of a 

potential tourism product based on natural, built, social and cultural attractions  

 

The Team proposed the use of a “Tourism Matrix’ a decision-making analytical tool 

which it has developed; for assessing the appropriateness of suggested developments at 

the various reserves. The Tourism Matrix considers the following priority factors: natural, 

built, social and cultural attractions and weighs them against appropriate infrastructure 

development taking into consideration the triple bottom line impact of such 

developments. The matrix scores each tourism development project according to its 

aggregate of attractions and hence its tourism potential. In this regard the higher the 

score the greater the potential. There is a symbiotic relationship between nature tourism, 

environmental conservation and sustainable development.  

 

2. Literature Review and Site Visits  
 
The transactional advisor participated in various stakeholder workshops, project steering 

committee meetings, reviewed policy documents and attended site visits to all of the 

ecotourism projects.  
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To date the following documents and reports prepared for the NMBM Environmental 

Health Directorate and Environmental Management Sub-directorate have been 

reviewed.  

 

• Infrastructure Guidelines for Nature Reserves and Natural Open Spaces, Nelson 

Mandela Bay, SRK Project Number 373495/1, April 2008 

• NMBM Final Van Der Kempskloof Site Plans, SRK Report No 373482-2, April 2008  

• NMBM Management Plan Greater Van Der Kempskloof Nature Reserve, MGP 

Consulting, December 2007 

• NMBM Final CDF Aloes and Swartkops Nature Reserves and surrounds, Report No 

378962/2, August 2008 

• NMBM Final CDF Van Stadens Wildflower Reserve, Report No 384719/2, June 2008 

• NMBM Final CDF Settlers Park Nature Reserve, SRK Report No 380892/2, March 

2008 

• NMBM Feasibility Study: Sustainable Business Developments in the Van Stadens 

and Settlers Park Nature Reserves, October 2006 

• NMBM Feasibility Study: Future Development and Improvement: Maitland Mouth 

Resort and Nature Reserve, February 2007 

• NMBM Draft Biophysical and Land Use Analysis and Assessment Plan (BLUAAP) for 

the Baakens Valley, Target Kloof to William Moffat Expressway, SRK Report No 

393258/1, February 2009 

• NMBM Draft Biophysical and Land Use Analysis and Assessment Plan for Maitland, 

Nature Reserve, Maitland Resort and Abutting Private Land, SRK Report No 

393705/1, August 2008 

• NMBM Adaptive Planning Process for Nature Reserves, August 2009  

• NMBM Review of Green Procurement Feasibility Study Report, May 2009  

• NMBM Review of Green Procurement Inception Report, August 2009  

 
The above reports provide an excellent foundation from which to assess the triple bottom 

line impact of potential business development projects proposed for the nature reserves 

and natural open spaces under review.  

 

      3. 



The infrastructure guidelines, conservation development frameworks, architectural 

design concepts, site plans, bill of quantities and costing of the projects, sensitivity-value 

analyses, land-use and ecological management recommendations, GIS maps and 

SWOT analyses etc, provide fertile ground from which to assess the tourism potential of 

proposed projects and also to consider other options. In this regard certain models will 

be used for evaluation purposes. To ensure that all those involved with the projects at 

different levels are reading off the same page and singing from the same song sheet, the 

interim report will include information that is relevant for the transactional advisory 

project assessment.  

 

3. Sustainable Tourism  
 
Sustainable tourism is defined as “the optimal use of natural and cultural resources for 

national development on an equitable and self-sustaining basis in order to provide a 

unique visitor experience and improved quality of life through partnerships among 

government, the private sector and communities” (Caribbean Tourism Organization 

1997).   

 

Every nation engaged in tourism activity wants to embrace sustainable tourism or a kind 

of tourism with the environment and community in mind. In fact, for tourism to be 

sustainable in the long term these factors must be an integral part of the nation’s tourism 

policy (South Africa’s White Paper on Tourism underpinned by the principles and 

practices of responsible tourism is considered one of the best tourism policy documents 

in the world).  

 

Tourism depends on the environment for its own sake (it must be clean and safe to 

attract the interest of travelers). Tourism is also a major user of the environment – almost 

all of its activities – walking, diving, hiking, rafting, golf, fishing, etc, are based in and 

around the environment. Ensuring sustainability and protection of the environment are 

the key strategic issues facing the world’s tourism sector. Most visitors today are more 

mature and more environmentally aware. They want to experience the cultures of the 

indigenous peoples and are willing to pay extra fees to support national parks or nature 

sites management.  
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Galapagos nearly tripled its foreign visitor fees in 10 years. While this translated into an 

almost 50% drop in number of visitors, total revenue was doubled according to World 

Wildlife Fund (WWF). Studies continue to show that visitors will continue to pay the extra 

fees, as long as these funds are really used for the management of sites. German 

travelers are certainly prepared to pay extra (How Germans will Travel 2005). Botswana 

is a country that has opted for the low volume high yield market especially in their more 

eco-sensitive protected areas.  

 
Much of the focus of sustainable tourism development has been on the building of 

national parks and protected areas (the development of so-called ecotourism), saving 

endangered plants and animals, birds, bees and fishes. These actions are necessary. 

However, they are not sufficient to deliver sustainable tourism. It is important, in addition, 

to involve local people. It is also important that efforts are placed on ensuring that locals 

are meaningfully involved in, and benefit from, sustainable tourism initiatives. 

Sustainable tourism can only be guaranteed if those who benefited from the destruction 

of nature also benefit from protecting and conserving nature. The Arib Nature and 

Heritage Trail in Barbados, the township tours in Soweto, are examples of community 

involvement at its best.  

 

Successful tourism destinations are those in which visitors feel a total sense of welcome 

– the locals that smile are not only those who are paid to smile (workers in the industry). 

These are destinations where visitors feel secure and the care of the environment is 

apparent in the destination’s policies. Costa Rica, Umngazi River Bungalows, Wild Coast 

South Africa and Curtin Bluff, Antigua are shining examples of sustainable tourism. 

Adventure travel is the fastest growing segment for all travelers. The World Tourism 

Organization estimates that more than one third of 625 million travelers in 2000 were 

adventure travelers. Their demand is for sustainable tourism. This means that probably 

about 300 million tourists worldwide in 2007 were adventure tourists.  

 

All destinations and tourism players investing in sustainable tourism must therefore 

address the singular objective of being able to provide for the needs of the present 

without compromising the ability of future generations to satisfy their own requirements 

and leaving this planet as best as possible intact.  
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4. Relationship between Tourism and the Environment 
 
In its broadest definition, environment comprises all the natural and cultural surroundings 

of people. The physical environment includes natural and built components. The natural 

environment is what exists in nature – climate and weather, the land and its soils and 

topography, geology, water features, flora, fauna, and ecological systems. The built 

environment is comprised of man-made physical features, mainly all types of buildings, 

other structures, and infrastructure development, as well as archaeological and historic 

sites. In comprehensive environmental impact analysis, socio-cultural and economic 

factors of the environment are also considered and, in fact, it is often difficult and 

undesirable to try and separate the socioeconomic and physical components of the 

environment. The close relationship of tourism and the environment is recognized by 

international agencies. The three aspects of the tourism-environment relationship are: 

 

• Many features of the physical environment are attractions for tourists 

• Tourist facilities and infrastructure constitute one aspect of the built environment 

• Tourism development and tourist use of an area generate environmental impacts 

 

Contributing to the potential problems of the environmental impacts of tourism is that it is 

often developed in environmentally fragile and vulnerable environments, such as small 

islands, in coastal, marine, mountainous, and alpine areas, in certain arid lands, and at 

archaeological and historic sites, because these types of places offer important 

resources or attractions for tourists. The types and extent of the environmental impact as 

well as socioeconomic impacts also relate closely to the type and intensity of tourism 

development that is undertaken.  

 
There are three types of related environmental concerns in developing tourism:  
 

• The prevention or control of environmental impacts generated by the tourism 

development itself, including the tourist use of areas, and remedying problems if they 

do arise 

• The need for continuous management of the environmental resources for tourism 

• Maintenance and, where necessary, improvements of the overall environmental 

quality of the tourism areas for the benefit of both tourism and residents 
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Tourism can generate either positive or negative environmental impacts, or no 

appreciable impacts, depending on how its development is planned and managed. 

Tourism, if well planned and controlled, can help maintain and improve the environment 

in various ways: 

 
4.1 Positive Impacts 

 

• Conservation of important natural areas 

• Conservation of archaeological and historic sites and architectural character 

• Improvement of environmental quality 

• Enhancement of the environment 

• Improvement of infrastructure 

• Increasing environmental awareness 

 

4.2 Negative Impacts 

 

• Water pollution 

• Air pollution 

• Noise pollution 

• Visual pollution 

• Waste disposal problems 

• Ecological disruption 

• Environmental hazards 

• Damage to archaeological and historic sites 

• Land use problems 

 
4.3 Environmental Impact Assessment 
 
Many countries and regions have adopted environmental protection legislation, and the 

Environmental Impact Assessment (EIA) procedure is being increasingly applied 

throughout the world to all types of development, including tourism projects, to ensure 

that negative environmental impacts are analyzed and minimized. In South Africa an EIA 

is now compulsory for any development.  
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A useful technique is to prepare an evaluation matrix which summarizes and synthesizes 

the impacts so that a comprehensive evaluation can be made of all the factors. Definition 

of each level of impact (for example, none, minor, moderate, and serious) will need to be 

made so that the evaluation is systematic. For some factors, such as air and water 

pollution, quantitative data may be available. For other factors, such as landscape 

aesthetics, qualitative evaluation must be made. This same matrix technique can be 

used for evaluating the overall environmental quality of tourism areas. 

       
                             Evaluation of Impact  

Type of Impact      No 
Impact 

Minor 
Impact 

Moderate 
Impact 

Serious 
Impact 

Comments 

Air Quality      
Surface Water Quality      
Groundwater Quality      
Road Traffic      
Noise Levels      
Solid Waste Disposal 
System  

     

Archaeological & 
Historic Sites 

     

Visual Amenity      
Natural Vegetation      
Wild Animal Life 
- Ground Animals 
- Birds & Insects 

     

(Source: Tourism Planning: an integrated and sustainable development approach, 
Edward Inskeep, 1991) 
 
4.4 Socio-economic Impacts 
 
4.4.1 Approach to evaluating Socio-economic Impacts 
 
Because of their close inter-relationships, socio-cultural and economic impacts are rather 

specialized. A tourism economist is usually included on the planning team, and 

increasingly a tourism or development sociologist or anthropologist is also a requisite 

team member on some types of planning studies. As part of the investigation of socio-

economic impacts, attitudinal surveys of residents, business surveys of tourism 

enterprises, and surveys of tourist characteristics, attitudes, and expenditure patterns 

are an important means of obtaining information on socio-economic impacts in already 

developing tourism areas, although these must be carefully analyzed by the planning 

team in order to be useful.  
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In any tourism area, continuous monitoring of socio-economic impacts is essential to 

determine how effectively policies and strategies are functioning and to detect and try to 

remedy any problems before they become serious.   

 
4.4.2 Perspective on Socio-economic Impacts 
 
The socio-economic impacts of tourism have made this field a rather controversial one in 

recent years, especially where tourism development have been rapid and largely 

unplanned and uncontrolled, with the result that there have been adverse socio-cultural 

as well as environmental impacts.  However, even with the best policies, plans, and 

implementation programs, it should be recognized that all types of new development, 

including tourism, bring change and certain types of impacts and that change is not 

necessarily undesirable but can help maintain the vitality of societies. In any type of 

area, tourism is usually only one of the agents of socio-economic change, albeit a very 

visible one.  

 

Tourism can and does bring about socio-economic changes and is usually deliberately 

developed to generate economic benefits and through them social betterment. 

Therefore, it is important to understand the specific types of impacts and the policies and 

specific measures that can be used to cope with the impacts, whether positive or 

negative.   

 
4.4.3 Types of Socio-economic Impacts 
 
Whether impacts are considered positive or negative depends, in part, on objective 

criteria, such as income earned, but are subject to the perceptions of the host 

community, with different community groups having varying reactions to their tourism 

development, often with no consensus reached by the local community.  

 

(a) Positive Impacts 

 

• Economic benefits 

• Conservation of cultural heritage 

• Renewal of cultural pride 

• Cross-cultural exchange 

9. 



(b) Negative Impacts 

 

• Loss of potential economic benefits 

• Economic and employment distortions 

• Overcrowding and loss of amenities for residents 

• Cultural impacts 

• Social problems 

 
4.5 Economic Enhancement Program 

 

Some of the common approaches to enhance economic benefits and maximize local 

participation in the benefits include: 

 

• Strengthening economic cross-sectoral linkages 

• Ownership of tourist facilities and services 

• Local employment 

• Local management of tourist facilities and services 

• Local tour and travel services 

• Shopping (local art and craft, traditional food, song and dance, etc) 

• Expansion of tourist activities 

 

4.6 Types of Economic Impact Measurements 

 

The economic impacts of tourism are determined by the tourism economist utilizing 

various types of measurement, as described below: 

 

• Contribution to Gross National of Gross Geographic Product (GNP or GGP) 

• Contribution to foreign exchange earnings 

• Employment generation 

• Multiplier effect 

• Contribution to government revenues 

• Cost-benefit analysis 
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4.7 Tourism Satellite Account (TSA) 
 
Previously in South Africa the economic impact of tourism was mainly measured in 

tourist receipts i.e. what tourists spend in the country once they have arrived and as they 

travel from one destination to another. However, the total economic impact of tourism is 

now measured in the wider economy using the Tourism Satellite System (TSA). Tourism 

is an industry that needs little capital investment, especially if the attractions of an area 

already exist. It brings a significant influx of cash into an area, spread over a wide variety 

of service industries such as food, accommodation and transport as well as the attraction 

itself. In addition, tourists contribute to the taxation revenues of governments e.g. 

through sales taxes on goods and services.  

 

5. Biological Diversity and Climate Change 
 
According to an international survey global warming could wipe out a quarter of all 

species of plants and animals, more than a million in all, on earth by 2050 in one of the 

biggest mass extinctions since the dinosaurs. The UN said the report, highlighting 

threats to creatures ranging from Australian butterflies to Spanish eagles, showed a 

need for the world to back the Kyoto protocol, meant to brake rising temperatures linked 

to human pollution. The survey, the largest of its kind to date, studied global warming 

links to 1 103 species of plants, mammals, birds, reptiles, frogs and insects in South 

Africa, Brazil, Europe, Australia, Mexico and Costa Rica. (Oslo, January 10, 2004).  

 

5.1 Biological Diversity and Ecosystems 

 

South Africa is blessed with a truly staggering diversity of animal and plant species. The 

vegetation of South Africa is divided into 8 biomes (vegetation regions) and 7 of these 

biomes can be found in the Eastern Cape. This diversity is not only a wonder to behold 

and a major driver of tourism, but it also helps to support our population. An increasing 

warmer climate, combined with more extreme rainfall patterns, threatens many of our 

plant and animal species. Plants and animals are able to adapt or migrate to areas with 

better conditions. However, fences, geographical barriers (like impassable rivers or 

mountain ranges) and habitat destruction through human activity can limit their options.  
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The world famous fynbos biome in the Cape is already threatened by climate change – 

and, being hemmed in by the sea and human settlements, it has nowhere to migrate to. 

The succulent Karoo biome, another of South Africa’s biodiversity hotspots, faces similar 

problems. The different species also have complex inter-dependencies. If one species 

becomes extinct due to unsuitable conditions, it may also threaten the survival of other 

species. For instance, many plants spread and thrive through birds eating their fruit and 

scattering their seeds via their droppings. If the birds are forced to migrate to a cooler 

area, then the regional survival of the plant species is also threatened.  

 
Biological diversity – the source of enormous environmental, economic, and cultural 

value – will be threatened by rapid climate change. The composition and geographic 

distribution of ecosystems will change as individual species respond to new conditions 

created by climate change. At the same time, habitats may degrade and fragment in 

response to other human pressures. Species that cannot adapt quickly enough may 

become extinct – an irreversible loss. 

 

Species and ecosystems have already started responding to global warming. Scientists 

have observed climate-induced changes in at least 420 physical processes and 

biological species or communities. Changes include migratory birds arriving earlier in the 

spring and leaving later in the autumn. Also a lengthening by 10.8 days of European 

growing season for controlled mix-species gardens from 1959 to 1993. Another 

observation is earlier reproduction for many birds and amphibians.  

 

Forests adapt slowly to changing conditions. Observations, experiments, and models 

demonstrate that a sustained increase of just 1 degree C in the global average 

temperature would affect the functioning and composition of forests. Forests play an 

important role in the climate system. Forests are a major reservoir of carbon, containing 

some 80% of all carbon stored in land vegetation, and about 40% of the carbon residing 

in soils. One tree supplies enough oxygen for 40 people.  

 
Deserts and arid and semi-arid ecosystems may become more extreme. With few 

exceptions, deserts are projected to become hotter but not significantly wetter. 

Rangelands may experience altered growing seasons.  
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Grasslands support approximately 50% of the world’s livestock and are also grazed by 

wildlife. Shifts in temperature and precipitation may reshape the boundaries between 

grasslands, shrub-lands, forests, and other ecosystems. Mountain ranges are already 

under considerable stress from human activities. The projected declines in mountain 

glaciers, permafrost, and snow cover will further affect soil stability and hydrological 

systems (most major river systems start in the mountains).  

 

Agriculture, tourism, hydropower, logging, and other economic activities will also be 

affected. The food and fuel resources of indigenous populations in many developing 

countries may be disrupted. The cryosphere will continue to shrink. Representing nearly 

80% of all freshwater, the cryosphere encompasses all of earth’s snow, ice, and 

permafrost. Permafrost is thawing worldwide. Arctic sea ice has thinned by 40% in the 

past three decades, and its extent has shrunk by about 10 – 15%. Non-tidal wetlands will 

also be reduced. Open-water and waterlogged areas provide refuge and breeding 

grounds for many species.  

 

Studies from several countries suggest that a warmer climate will contribute to the 

decline of wetlands through higher evaporation. By altering their hydrological regimes, 

climate change will influence their biological, biogeochemical, and hydrological functions 

of these ecosystems, as well as their geographical distribution. Human actions can help 

natural ecosystems adapt to climate change.  

 

6. The Importance of Blue Flag Beaches in the context of tourism 
development and promotion 

  
The world’s coastal regions are densely populated and environmentally vulnerable. More 

than half the world’s population lives within 60km of a coastline. By the year 2020, that 

figure will have risen to 80%. The world’s coastal areas are thus exposed to rapid urban 

growth, increasing population pressure, pressures from major industries, particularly 

tourism, and extensive exploitation of marine resources. The results include the pollution 

of marine and freshwater resources, air pollution, loss of marine and land resources, the 

loss of cultural resources, loss of public access, soil degradation, and increasing levels 

of noise and congestion.  
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Tourism is the most important industry in many coastal areas. In 2007 over 900 million 

tourists traveled on planet earth. Much of the money spent by these arrivals affect 

coastal areas since the beach holiday – ‘sun and sand’ tourism – is still the most popular 

form of tourism. Tourists spend more money at Miami beaches every year than all the 

protected areas combined in North America.  

 

One way in which tourism is being better integrated with the coastal environment is via 

the European Blue Flag campaign. Now more than a decade old, the Blue Flag 

campaign is an award system in which European beaches that fulfill a number of 

exacting criteria in relation to factors such as the quality of bathing water, cleanliness 

and safety are given the right to fly Blue Flag. This flag has become a European symbol 

of coastal environmental quality.  

 

Now that the campaign has been extended to non-European regions, such as South 

Africa, Blue Flag Beaches make a statement. The majority of foreign arrivals to South 

Africa are from Europe and they are familiar with the status of Blue Flag Beaches. Also, 

Blue Flag Beaches make a statement to all users of coastal and marine recreational 

facilities, and to industry that they have a responsibility to maintain this global standard 

of quality.  

 

7. Shift towards Learning Experience and Creative Tourism 
 

7.1 Introduction 
 
The World of Travel in 2020 study, commissioned by Cendant, predicts that travellers 

will look for new experiences such as controlled danger, unusual environments and 

cultures, personal or physical improvement and emotional development. They will 

challenge traditional vacations as the ‘one size fits all’ - approach will no longer work. 

Travellers will look for unique and authentic experiences and will no longer wish to revisit 

the same place. There will be a marked increase in the demand for authentic cultural 

encounters, or anthropological tourism (anthro-tourism), as more consumers look for the 

opportunity to experience cultures first hand. The study also suggests that personal 

service will increasingly outweigh price as the key differentiator.  
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This means travel companies will have to redefine their luxury offers. Ken Esterow, 

president and CEO of Cendant, said: “In future, travel will be viewed not just as a 

vacation, but a way of culturally differentiating yourself.”  

       
Tour operators are gearing themselves up to offer “sustainable tourism” and “responsible 

tourism” travel experiences. This is a type of travel where one interacts with the land and 

culture in a sensitive way. This means staying in “responsible” hotels or lodges that 

minimize their energy and water consumption, that protect the flora and fauna on their 

grounds and that support the local economy and culture. It can also mean a completely 

unique and even life-changing experience.  

 

In addition to being eco-friendly, the accommodation selected by responsible tour 

operators tend to be owner-operated, small-scale and rich in details that reflect the 

special charm of the surrounding landscape and culture.  The walls of one rainforest 

retreat in Costa Rica, for example, feature the works of Costa Rican artists, handcrafters, 

and photographers and its kitchen prepares homemade meals with locally-grown coffee, 

fruits and vegetables. These special elements, coupled with an ethic of existing in 

harmony with nature, create a travel experience that many find extremely rewarding.  

 
7.2 Reinventing tourism – global trends in responsible tourism 
 
The travel & tourism industry is being driven by more experienced and demanding 

consumers. Research conducted by Tourism Intelligence (TI) has identified supplier, 

consumer and destination trends in the top 11 destinations in the world of which South 

Africa is one of them.  Tourists are taking shorter, more frequent holidays and looking for 

more interactive experiences. The average length of stay of foreign tourists visiting 

South Africa has declined from 17 days in 1996 to 10 days in 2003 and 8 days in 2006. 

The key emerging supplier trends are to offer cheaper, shorter and faster holidays, close 

to home, using information technology. The research also indicated that travellers were 

more mature and independent and looking for body, mind and spirit experiences.  
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One in every five international tourists now travels from an industrial country to a 

developing one, up from only one in thirteen during the mid 1970’s (Worldwatch 



Institute). 67% of global citizens now want companies to go beyond their role of making 

a profit, paying taxes and employing people. They want companies to contribute to 

broader societal goals as well (Global Millennium Poll).   

 
7.3 Paradigm shift 
 
There is a paradigm shift occurring in the tourism industry the world over. The “golden 

age” of mass tourism – of unlimited growth and disregard for the environment, of 

standardized, rigidly packaged products and services – is over. A new tourism is 

emerging: sustainable, environmentally and socially responsible, and characterized by 

flexibility and choice. A new type of tourist is driving it: more educated, experienced, 

independent, conservation-minded, respectful of cultures, and insistent on value for 

money. Information technology is opening up an astonishing array of travel and vacation 

options for this new tourist. To remain competitive, tourism destinations and industry 

players alike must adapt. For many, the challenge is to “reinvent” tourism. Market 

intelligence, innovation, and closeness to customers have become the new imperatives.  

 

Many countries need tourism to survive. It has the potential to bring huge economic and 

social benefits to millions of people, including the poor. However, tour operators must 

now take their social responsibilities more seriously. They must also report more 

comprehensively on their practices in destinations, particularly in the developing world. 

New research is providing evidence that attitudes are changing. The evidence is clear. 

Holidaymakers are beginning to realize that their visits to exotic, sun-baked paradises 

have an impact on local people and the environments. Increasingly, they want to ensure 

their holidays make a positive contribution to local development. People appear willing to 

favour companies that can show they are bringing real benefits to those living in the 

destinations – and even to pay more for this peace of mind and better quality product.  

“ ‘Responsible’ will become to travel what ‘organic’ is to food – a mainstream consumer 

favourite that is more enjoyable for you and better for local people and the planet” – 

Justin Francis, founder responsibletravel.com 
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International travel is one of the fastest growing industries, and it is making a growing 

contribution to international economic development. Many travellers and tourists like to 

feel that their visits, particularly in developing countries, make a contribution toward this. 



One way of ensuring this is to find out about the ethical policies of the organizations that 

provide travel services including those of the partners they use overseas. The more 

enquiries they receive, the more likely it is that the providers will make sure that their 

services meet the highest social, environmental and ethical standards.  

 
7.4 The ‘experience seeker’  
 
A new target market, namely the ‘experience seeker’, has emerged as a valuable 

segment that needs to be taken into consideration. Australia has done extensive 

research to determine the needs and motivations of the ‘experience seeker’ and has 

identified this market segment as a very lucrative segment to target. In many ways the 

‘experience seeker’ shares the characteristics of the cultural tourist.  

 

Tourism Australia has characterized the ‘experience seeker’ as people that: 

 

• are experienced international travelers,  

• prefer and enjoy authentic personal experiences that they can share,  

• involve themselves in holiday activities, are sociable and enjoy engaging with the 

locals,  

• enjoy active holidays and want to learn something from their experience, 

• are somewhat adventurous and enjoy a variety of experiences on any single trip,  

• place high importance on value for money, and 

• place high value on enriching experiences (i.e. different from their day-to-day lives).  

 

These tourists typically have a higher than average household income, are tertiary 

educated, open-minded, have an interest in world affairs, are selective about their media 

consumption, are opinion-leaders within their peer and social groups and they are not 

characterized by nationality, preferred holiday style/mode or age. This segment 

constitutes around 30% to 50% of all potential long haul outbound travelers from key 

source markets.  
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It is important that tourism destination marketers understand the specific needs and 

expectations of this growing market segment. Destinations will increasingly be 

challenged to deliver tourism experiences that are more interactive, enriching, 

educational and entertaining to appeal to these visitors. Finally, it is also important to 



note that tourism motivation plays an extremely important role in travel behavior. 

Richards (2003) explains that ‘experience seekers’ visit a certain destination because of 

a combination of different factors such as the atmosphere, local culture, and history of a 

destination. Tourists also want to learn something during their visit, particularly about the 

unique character of the place they are visiting.  

 
7.5 Global trends in the learning experience market 
 
The tourism industry is vulnerable and various global events such as the 9/11 attacks, 

the outbreak of SARS, the terrorist attacks in Bali, the attacks on London, the global 

recession, etc has challenged the tourism industry to adapt in many ways. Consumers 

are also changing in many ways and it is evident that today’s visitors are searching for a 

complete, participatory, authentic experience which provides them with opportunities for 

new knowledge. Authentic tourism experiences are among the fastest-growing, highest-

demand products in the tourism industry today (Canadian Tourism Commission).  

 

According to a research study conducted by the Canadian Tourism Commission, that 

attempts to define important tourism products of the future, the following types of visitor 

experiences are in demand: reaching into the community, hands-on, and interactive 

activities; special access, behind-the-scenes and exclusivity; learning and discovery; and 

shared experiences. The World Tourism Organization (2002) also noted that people tend 

to take shorter, but more frequent holidays. There is also a significant trend for people to 

want to understand the lifestyle of others. Similarly there is a world trend to seek to grow 

as individuals, to being healthier, to experience freedom and reconnect with family.  

 

Another interesting phenomenon worth mentioning here is the emergence of a new kind 

of tourism, called ‘geotourism’. The concept was recently developed by the National 

Geographic’s Centre for Sustainable Destinations and is defined as ‘tourism that 

sustains or enhances the geographical character of a place – its environment, culture, 

aesthetics, heritage, and the well-being of its residents’.  
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It incorporates the concept of sustainable tourism and ecotourism, but adds to 

sustainability principles by building on the geographical character of the destination to 

create a type of tourism that emphasizes the distinctiveness of its location, and that 

benefits both visitors and residents (National Geographic, 2007). 



 
The emergence of a new concept of tourism called ‘creative tourism’ is also worth 

mentioning. Crispin Raymond and Greg Richards, founders of this concept, define 

‘creative tourism’ as: “learning a skill on holiday that is part of the culture of the country 

or community being visited. Creative tourists develop their creative potential, and get 

closer to local people, through informal participation in interactive workshops and 

learning experiences that draw on the culture of their holiday destinations’ (Creative 

Tourism New Zealand, 2006). The idea behind ‘creative tourism’ is to actively engage 

the tourist in activities, such as pottery classes, cooking courses or learning wine making 

skills. This also encourages a direct interaction between these tourists and local people 

of the community and as a result enable tourists to get closer to the cultures of the 

destinations they visit (Creative Tourism New Zealand, 2006). It also requires travelers 

to learn a new skill and often create something they can take away.  

 
The most developed creative tourism network can be found in the city of Nelson, New 

Zealand, where a network of creative businesses has been established to offer tourist 

experiences (Creative Tourism New Zealand, 2006). Some of the activities include, bone 

carving, Maori language classes, weaving, felting and woodwork and gastronomy. 

Creative Tourism New Zealand works on the basis of inviting and involving ‘tutors’ of the 

local community to host a variety of different workshops for tourists. Creative tourism 

appears to meet the needs of both tourists and the local community.  

 

8. Impact Assessment Grids 
 
The example below is an extract from a tourism potential assessment (TPA) undertaken 

on behalf of the City of Livingstone, Zambia. The grid identifies various river activities 

and rates them according to categories: 1) Category A: Non Intrusive / Low Impact, 2) 

Category B: Neutral / Moderate Impact, and 3) Category C: Intrusive / High Impact 

(Peter B. Myles, Assessment of the tourism growth and development potential of the City 

of Livingstone, Zambia, November, 2002).  
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It is suggested that all tourism related projects located in nature reserves and natural 

open spaces should be assessed according to these categories especially in biodiversity 

sensitive areas.  

 
8.1 Tourism Activities on the Zambezi River (An Example) 



 
A Medium Term Strategy for Zambia's tourism sector was completed in 1995. The 

project aim was to promote sustainable tourism development so as to stimulate 

economic growth, job creation and diversification. In particular, the Strategy set out to: 

 

• Exploit the competitive advantage in low volume, high cost, wilderness and 

adventure tourism 

• Identify a small number of targeted development areas 

• Promote the growth in domestic tourism 

• Promote co-operative linkages between the public and private sectors 

 

Product development in the Strategy focused on four main areas: 

 

• To build on the strengths of the exclusive wildlife/wilderness experiences, developing 

the key National Parks with emphasis on 'branding' according to type of game, type 

of experience etc. The intention is to have a series of differentiated products which 

will be much more in keeping with future demands of the markets than a list of park 

names 

• To open up Kafue National Park and develop the product in a more intensive and 

commercial manner, but still retaining the 'wilderness/adventure' theme 

• To further develop the innovative and successful adventure products, and in the 

longer term, to develop Livingstone as the 'adventure capital' of the real Africa 

• To emphasize Lusaka's role as an interconnecting point with tourist destinations in 

Zambia by promoting the city as more than just a transit point through the 

development/revitalization of attractions  

 

The majestic Zambezi River will always be a focal point of tourist activity in Zambia 

especially for the riverside lodges and camps along the river.  
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These lodges have been priced for an exclusive market and product owners have 

expressed a concern that uncontrolled flights over their lodges and camps, together with 

other noise polluting river usage activities could damage the positioning of these 

exclusive retreats. The Victoria Falls on the Zimbabwe side of the river is an example of 

a destination that is rapidly losing its appeal and is also in danger of losing its World 



Heritage Site status. Plans to extend the Livingstone International Airport runway are in 

place. Currently only 100-seat short-haul Boeing 727s and Airbus 320s can land at the 

airport. The up-market River Club is already complaining that these aircraft are flying 

over their property, banking and turning to land at the airport.  

 

When the runway is eventually extended the larger 250 seat long-haul Boeing 737s will 

start to fly in more frequently and it will be essential to proclaim 'no flight' zones over 

these lodges or else they will lose their exclusive appeal. Noise and visual pollution 

could kill off the goose that lays the golden egg of the 'real Africa' experience and this 

could mean that the Zambian product could lose its comparative advantage and 

competitive edge. There is scope for lively, noisy, high impact adventure tourism activity 

at the Victoria Falls and non intrusive, tranquil, low impact nature based tourism or 

wilderness along the Zambezi River.  

 
There are factors that impact on or detract from the wilderness experience. These are: 

too many people and vehicles, pollution, litter, unruly or insensitive behavior by visitors 

and operators, harassment by vendors, dealers or guards, mechanical or human-

generated noise, too much development and commercial tourism and its associated 

trappings, eco-system damage and wildlife disturbance. A survey undertaken by The 

Zambezi Society based in Harare, Zimbabwe, gave an indication of the importance of 

wilderness to visitors. 84% of visitors and 97% of Zambezi Society members surveyed 

declared that they value wilderness highly on a personal level. 77% of visitors said that 

the possibility of "a wilderness experience" had affected their decision to come to the 

Zambezi. The table below provides some guidelines on various tourism activities with 

low, moderate and high impact on the environment and/or wilderness value of the 

Zambezi River. 
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Tourism activities categorized by their perceived level of impact on the 
environment and/or wilderness value of the Zambezi River 
 
            Category A 
       NON INTRUSIVE/ 
          LOW IMPACT 

            Category B 
             NEUTRAL/ 
    MODERATE IMPACT 

           Category C 
           INTRUSIVE/ 
          HIGH IMPACT 



Bird watching Sightseeing Motor-boating 

Relaxing White-water rafting Casino 

Walking Canoeing Sport 

Photography Horse-riding Golf 

Angling (bank) Sport hunting Waterskiing 

Sunbathing Angling (boat) River/lake cruises 

Swimming Bunji jumping Crocodile Farm 

Picnicking Game viewing Paragliding 

 Camping Air flights 

 Ethnic village  

 African dancing  
 

       
In many countries, there is a symbiotic relationship between tourism and the 

establishment of protected areas. When this occurs, the tourist potential of the 

surrounding area is then an important factor in the selection process. Statistics show that 

growing numbers of vacationers and holiday seekers want to see something different. 

They want to travel in relative comfort. And they want to mix adventure, and possible 

learning, with leisure activities. Consequently, the most successful tourist packages 

combine a number of different interests: sports and recreation, wildlife viewing, 

becoming acquainted with local customs, visiting historical sites, photographing or 

sketching spectacular scenes, shopping, eating, and, most of all, water activities. The 

sea, lakes, rivers, swimming pools, and waterfalls all have high value, particularly for 

domestic tourism.  

 

In order to assess the tourism potential of any tourism development an overview of 

tourism performance needs to be undertaken. This includes both foreign and domestic 

tourism surveys. An overview of tourism is based on analysis and interpretation of SA 

Tourism Reports and Statistics South Africa releases. Unfortunately destination 

marketing organizations do not collect visitor statistics in cities and towns. Hence very 

little local tourism data is available for analysis. In the absence of local data assumptions 

have to be made.  
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9. Checklist for Identifying the Tourism Potential of a Protected area 
 

 

 

CHECKLIST FOR IDENTIFYING THE TOURISM POTENTIAL OF A PROTECTED AREA 

 

The following questions will help evaluate the tourism potential surrounding a protected area: 



Is the protected area 

• close to an international airport or major  

tourist centre 

• moderately close 

• remote 

 

Does the area have 

• beach or lakeside recreation facilities 

• river, falls or swimming pools 

• no water-related recreation 

Is the journey to the area 

• easy and comfortable 

• some effort 

• difficult or dangerous 

 

Is the area close enough to other sites of tourist 
interest to be part of a tourist circuit 

• yes 

• moderate potential 

• low or no potential 

 

Is successful wildlife viewing 

• guaranteed 

• usual 

• only available with luck or highly seasonal 

Is the surrounding area 

• of high scenic beauty 

• moderately attractive 

• rather ordinary 

Does the area offer 

• several distinctive features of interest 

• more than one feature of interest 

• one main feature of interest 

 

What standards of food are available 

• varied and well prepared 

• adequate 

• basic 

Does the area offer 

• many additional cultural interests 

• some additional cultural attractions 

• few cultural attractions 

 

What standards of lodging accommodations are 
available 

• varied and comfortable 

• adequate 

• primitive 

 

Is the area 

• unique in its appeal 

• somewhat different 

• similar to other/visitor reserves 

 

 

 
The checklist could be adapted for nature reserves and natural open spaces.  
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10. Overview of Tourism 
 
10.1 Analysis of SA Annual Tourism Reports 2005 – 2008  

 

     2005     2006     2007     2008 

Total Foreign Tourist Arrivals 7,368,742 8,395,833 9,090,881 9,591,828 
Total Overseas Tourists 1,939,214 2,134,332 2,175,518 2,136,344 



Total Foreign Direct Spend (ex CAPEX) R65,4bn R66,6bn R60,1bn R74,2bn 
Average spend per foreign tourist R8,500 R8,300 R7,000 R8,100 
Average spend per day  R1,000 R1,000 R880 R980 
Tourism contribution to GDP R124,0bn R137,6bn R162,6bn R194,5bn  
Tourism contribution to GDP %    8.2%    7.9%    8.1%    8.5% 
Direct employment in tourism 393,650 404,800 411,900 438,500 
Indirect employment in tourism 478,630 492,100 534,400 603,200 
Average Length of Stay 8 nights 8 nights 7.9 nights 8.2 nights  
Total bed nights spent in SA    60,3m    66,5m    68,2m    75,3m  
Average number of provinces visited      1,4     1,4      1,3      1,2  
Number of domestic tourism trips     36m    37m    36m     33m 
Number of domestic tourists     14m    12m    13m     14m 
Total Direct Domestic Spend R21,2bn R16,5bn R20,0bn R25,8bn 
Average Spend per Domestic Trip    R585    R444    R550    R780 
Average Nights per Domestic Trip 4.3 nights 4.5 nights 4.4 nights 4.5 nights 
Total Annual Domestic Bed Nights 154.9m        - 157.8m  149.0m 

(Source: Compiled by KBP from SA Annual Tourism Reports 2005 – 2008)  
 

Although the growth of foreign tourist arrivals continues to increase a noticeable trend is 

fewer provinces visited.  

 
10.2 Activities Undertaken by Foreign Tourists in South Africa 2003 - 2008 

 
Activities     2003     2004    2005 2006 2007 2008 
Shopping      82%      88%     87%  88%  90% 93% 
Nightlife      49%      55%     63%  64%  66% 71% 
Social      39%      46%     45%  44%    8% 41% 
Visiting natural attractions      23%      25%     26%  27%    8% 23% 
Cultural, historical & heritage      18%      22%     26%  21%    7% 17% 
Beach      23%      25%     26%  21%    1% 16% 
Wildlife      22%      25%     24%  22%    2% 16% 
Business      13%      13%     13%  13%   15% 14% 
Theme Parks        9%      11%     11%  10%   21%   9% 
Visited a Casino      13%      12%     10%    8%   20%   7% 
(Source: Compiled by Kyle Business Projects from SA Annual Tourism Reports) 
 

The figures do not add up to 100% because tourists participate in more than one activity. 

Furthermore, shopping, nightlife and social activities are activities that occur naturally in 

every country and tend to skew the results when calculated on a percentage basis.  
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10.3 Provincial Distribution of Foreign Tourists % Share of Visitors 

 
Province 2003 2004 2005 2006 2007 2008 

Gauteng 50.7% 50.8% 49.4% 47.8% 49.3% 46.6% 
Western Cape 23.5% 22.9% 21.6% 20.7% 19.4% 17.0% 



KwaZulu Natal 18.6% 20.4% 21.7% 17.1% 15.4% 12.8% 
Mpumalanga 16.3% 15.3% 14.9% 14.1% 12.8% 13.4% 
Free State 11.8% 10.1%   8.7%   9.8% 10.4% 11.1% 
North West 11.5%   9.5%   8.0%   7.1%   6.7%   6.7% 
Eastern Cape   7.7%   7.8%   7.6%   6.6%   5.7%   4.2% 
Limpopo   6.0%   5.7%   7.0%   7.8%   8.2% 10.1% 
Northern Cape   2.7%   2.6%   2.6%   3.5%   2.5%   1.3% 
(Compiled by Kyle Business Projects from SA Annual Tourism Reports) 
 
10.4 Provincial Distribution of Foreign Tourists % Share of Bed Nights 
 
Province 2003 2004 2005 2006 2007 2008 
Gauteng 31% 31% 31% 30% 33% 34% 
Western Cape 26% 28% 28% 30% 29% 28% 
KwaZulu Natal  15% 15% 16% 13% 12% 11% 
Mpumalanga   7%   7%   7%   7%   7%   7% 
Eastern Cape   6%   6%   6%   6%   6%   5% 
Free State   7%   5%   4%   5%   5%   6% 
Limpopo   3%   3%   4%   4%   4%   5% 
North West   4%   3%   3%   3%   3%   3% 

Northern Cape   1%   1%   1%   2%   1%   1% 
(Source: Compiled by Kyle Business Projects from SA Annual Tourism Reports) 
 
The comparative tables indicate the percentage of foreign tourists visiting each province 

in South Africa and the percentage of bed nights spent in each province. Tables 10.3 

and 10.4 indicate that on average 7% of all foreign tourists to South Africa visit the 

Eastern Cape Province. However, the Eastern Cape accounts for 6% of the bed nights 

spent in South Africa.  

 

The table 10.5 overleaf indicates recent growth in the demand for self-catering units by 

foreign tourists and it is assumed that these are mainly independent travelers. Group 

tours usually purchase an inclusive package of which pre-booked hotel accommodation 

is included in the package. Expatriates probably make up a large proportion of visiting 

friends and relatives who return home every year usually over the peak summer holiday 

season. 
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10.5 Accommodation Usage Foreign Tourists to South Africa Bed Nights 2004 - 2008 

 
Establishment      2006    2007      2008 

Hotels 14,241,399 13,894,191 13,326,332 
Guest Houses   4,362,696   4,892,735   5,714,942 



Bed & Breakfasts   3,432,697   3,692,741   3,519,622 
Game Lodges   3,196,640   2,767,692   2,752,308 

Self-catering units   7,433,421   7,979,865 10,006,047 
VFR 26,237,467 28,314,501 31,425,358 

Backpacking Hostels   2,482,727   2,794,567   3,670,936 

Camping & Caravan Parks      950,244      954,955      898,283 
Other   4,159,236   2,919,513   3,980,724 

TOTAL 66,496,527 68,210,760 75,294,552 

            (Source: Compiled by KBP from SA Annual Tourism Reports 2006 - 2008) 
 
10.6 Competitor Analysis 2006 - 2008: 

 
Rank     Province Bed Nights 2006   Bed Nights 2007 Bed Nights 2008 

     
1. Gauteng 19,886,000   (29.9%) 22,347,000   (32.8%) 25,457,097 (33.8%) 
2. Western Cape 19,789,000   (29.7%) 20,081,000   (29.4%) 21,077,852 (28.0%) 
3. KwaZulu Natal   8,819,000   (13.2%)   7,953,000   (11.7%)   8,426,173 (11.2%) 
4. Mpumalanga   4,481,000     (6.7%)   4,456,000     (6.5%)   5,387,477   (7.2%) 
5. Eastern Cape   4,259,000     (6.4%)   3,951,000     (5.8%)   3,898,523   (5.2%) 
6. Free State   3,330,000     (5.0%)   3,686,000     (5.4%)   4,909,934   (6.5%) 
7. Limpopo    2,897,000     (4.3%)   2,903,000     (4.3%)   3,429,687   (4.6%) 
8. North West   1,813,000     (2.7%)   1,878,000     (2.8%)   2,023,335   (2.7%) 
9. Northern Cape   1,223,000     (1.8%)      955,000     (1.4%)      684,474   (0.9%) 
     
 TOTAL 66,496,000   (100%) 68,210,000   (100%) 75,294,552 (100%) 

(Comparative tables compiled by KBP from SA Annual Tourism Reports)  

 
Commentary: 
 
� The average expenditure in South Africa per foreign visitor decreased marginally 

from R1 000 in 2006 to R980 in 2008.  

� The average number of provinces visited by all foreign tourists is 1.2 suggesting 

that foreign tourists are no longer visiting all provinces in South Africa but are 

selecting only one or two provinces to visit during their stay. This suggests that 

provinces are either first or second destinations either by choice or because they 

have to enter South Africa via international airports in those provinces.  
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� It would appear that those provinces that have international airports are likely to 

be first destinations and any other province visited is a second destination 

although perhaps not by choice.  

� In this regard it is likely that Mpumalanga gets a spin off from foreign tourists 

arriving in Gauteng.   



� There is a possibility that the growing number of private game reserves and the 

expansion of national parks and provincial nature reserves in the Western Cape 

is starting to impact on the number of visitors travelling up the Garden Route to 

visit the Eastern Cape game parks and nature reserves. It is possible for foreign 

tourist to enter South Africa via Cape Town International Airport and exit via 

George Airport in transit to Johannesburg International Airport.  

 
10.7 Total Foreign Direct Spend (excluding capital expenditure) per Province 

 
Province    2003    2004     2005    2006     2007    2008 

Gauteng R16,2bn R15,2bn R18,9bn R19,9bn R19,7bn R25,1bn 
Western Cape R14,0bn R13,8bn R16,9bn R19,8bn R17,9bn R20,8bn 
KZN R  8,2bn R  7,3bn R  9,5bn R  8,8bn R  8,0bn R  8,3bn 
Mpumalanga R  3,8bn R  3,6bn R  4,1bn R  4,5bn R  4,1bn R  5,3bn 
Eastern Cape R  3,1bn R  3,0bn R  3,8bn R  4,3bn R  3,8bn R  3,8bn 
Free State R  4,0bn R  2,5bn R  2,5bn R  3,3bn R  3,0bn R  4,8bn 
Limpopo R  1,6bn R  1,4bn R  2,4bn R  2,9bn R  2,6bn R  3,4bn 
North West R  2,2bn R  1,7bn R  1,7bn R  1,8bn R  1,6bn R  2,0bn 
Northern Cape R  0,8bn R  0,6bn R  0,9bn R  1,2bn R  0,8bn R  0,7bn 
TOTAL R53,9bn R49,1bn R65,4bn R66,6bn R60,1bn R74,2bn 

             (Source: Compiled by KBP from SA Annual Tourism Reports 2003 – 2008) 

 
 
10.8 Total Foreign Direct Spend (TFDS) in South Africa by Category 2005 - 2008 

 
    2005    2006    2007     2008 
Accommodation R  8,700 R  9,600 R  8,800 R10,300 
Local Transport R  5,800 R  6,500 R  5,700 R  6,600 
Food  R  5,900 R  6,500 R  6,600 R  8,200 
Leisure R  3,400 R  3,400 R  4,400 R  5,200 
Medical R  1,500 R  1,600 R  1,500 R  1,800 
Other R     700 R  1,100 R  1,600 R  5,500 
TOTAL  R26,000 R28,700 R28,600 R37,600 
Shopping personal use R40,200 R19,100 R17,000 R21,600 

            (Compiled by Kyle Business Projects from SA Annual Tourism Reports) 
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Commentary: 
 
� The role of shuttle traders in TFDS changed in 2006. Shuttle traders are business 

travellers who visit South Africa primarily to buy goods to resell in their home 

countries. According to the manual on balance of payments, the expenditure by 

shuttle traders on goods bought for resale is accounted for as part of merchandise 



exports and therefore should be excluded from total tourism exports to avoid double-

counting. Previously all expenditure from shuttle traders was included in TFDS. From 

2006, the shopping component of shuttle trader’s expenditure will be excluded from 

TFDS.  

� The above figures relate to all foreign tourists arriving in South Africa. Generally, the 

daily spend of overseas tourists is much higher than for foreign tourists arriving from 

within Africa. However, this depends on whether the arrivals from Africa are land or 

air tourists e.g. in 2007 average TFDS per category from Africa land markets was 

R15,400 compared to air markets which was R59,300. Africa air markets include 

much higher levels of expenditure related to shopping and medical expenses. 

Shopping includes expenditure for personal use (leisure travel) and goods for resale 

(business travel). Refer to above paragraph.  

 

10.9 Nelson Mandela Bay moving from Gateway City to New Tourist Destination 

 

Nelson Mandela Bay has been positioned as a Gateway City in marketing campaigns 

when it should be positioning itself as a new tourist destination in South Africa. However, 

this will require a unique development to substantially reduce the current leakage of 

foreign tourists mainly from the Port Elizabeth Airport.  

 

It is estimated that currently some 682,107 bed nights per annum are being lost through 

leakage with an estimated value of R682 million. This estimate is based on the SA 

Tourism surveys which indicate that 7% of foreign tourists to South Africa visit the 

Eastern Cape but only 6% stay overnight. SA tourism surveys undertaken in 2003 and 

2004 indicated that on average some 80% of all foreign tourists to the Eastern Cape 

visited Port Elizabeth.  
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10.10 Cities Visited in the Eastern Cape Province by Foreign Tourists 
 

Cities visited in the 
province 

Q1 2003 Q2 2003 Q3 2003 Q4 2003 

Port Elizabeth 78.2% 73.0% 81.9% 78.0% 
East London 22.9% 26.3% 25.1% 17.6% 
Mthatha    3.9%   5.7%   3.8%   5.3% 



     
 Q1 2004 Q2 2004 Q3 2004 Q4 2004 
Port Elizabeth 79.8% 69.4% 82.4% 87.5% 
East London 23.5% 23.6% 26.8% 20.1% 
Mthatha   7.9%   4.7%   5.0%   5.1% 

 (Source: SA Tourism Quarterly Reports Eastern Cape 2003 and 2004) 
 
By applying the percentages apportioned to each of the cities to the number of bed 

nights spent in the province a reasonable estimate can be calculated for estimating the 

number of bed nights spent in each quarter.  

 
10.11 Summary of Domestic Tourism Performance South Africa 2005 - 2008 

 
Domestic Tourism      2005        2006      2007     2008 
     
Total Domestic Direct Spend R21,2bn R16,5bn R20,0bn R25,8bn 
Domestic Trips Undertaken      36m     37m      36m     33m 
Number of Domestic Tourists      14m     12m      13m     14m 
Average Amount spent per Trip     R583    R444     R550    R780 
Total Number of Bed nights    155m No record    158m   149m 
     
Share of Total Trips:     
Visiting Friends & Relatives      69%      78%       71%     71% 
Holiday      12%        7%       17%     16% 
Religious      10%        8%         2%       5% 
Business        6%        5%         8%       6% 
Medical        2%        1%         1%       2% 
TOTAL    100%    100%     100%   100% 
     
Average Length of Stay (Nights):     
Medical 5.3 nights 5.0 nights 3.1 nights 6.5 nights 
Business 4.1 nights 4.0 nights 5.2 nights 7.1 nights 

Holiday 5.9 nights 7.6 nights 5.0 nights 5.1 nights 
Religious 2.7 nights 2.4 nights 3.0 nights 2.9 nights 
Visiting Friends & Relatives 4.3 nights 4.0 nights 4.4 nights 4.2 nights 
Average Length of Stay 4.3 nights 4.1 nights 4.4 nights 4.5 nights 
(Source: Compiled by Kyle Business Projects from SA Tourism Reports)  
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10.12  Activities Undertaken by Domestic Tourists 2007 - 2008 
 

Activity 2007 2008 
Social 76% 74% 
Shopping 31% 36% 
Beach 10% 13% 
Nightlife   7% 11% 



Casino   5%   9% 
Natural attractions   5%   7% 
Wildlife   3%   7% 
Cultural, historical and heritage   3%   6% 
Theme parks   2%   6% 
Medical    3%   5% 
Sport spectator    1%   4% 

             (Source: Compiled by KBP from SA Annual Tourism Reports) 
 

 

As with the foreign tourism surveys the domestic tourism surveys include shopping and 

social activities. Although domestic holiday destinations do benefit from such activities it 

is unlikely that shopping would be the main purpose for visiting a destination.  

 
10.13 Top 5 Reasons for Not Having Taken a Domestic Trip in 2006 - 2008 

 

Reason 2005 2006 2007 2008 
Cannot afford to travel  23.5% 45% 35.7% 32.3% 
Dislike travelling   6.8% 21%   8.8%   8.5% 
Time constraints 14.2% 15% 15.9% 16.7% 
Unemployed no income 26.2%    -   9.0% 13.8% 

            (Source: SAT Domestic Surveys 2006 - 2008) 
 
 

A section on Domestic Tourism was included in the SA Annual Tourism Report 2006. 

Based on the above figures it is assumed that the drop in the number of domestic 

tourists in 2006 was for economic reasons i.e. less disposable income. The increase in 

the number of domestic tourists staying with friends and relatives in 2006 would tend to 

support this assumption. Although the length of stay increased in 2006 the majority of 

domestic tourists spent their holidays with friends and relatives (unpaid accommodation) 

rather than in paid accommodation. A noticeable trend in 2008 is the increase in 

unemployment.  
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10.14 Domestic Tourism (Inter) and (Intra) Provincial Distribution 2007 - 2008 
 
Province Total 

Trips  
2007 

Trips  
Inter 
2007 

Trips  
Intra 
2007 

  %  
Inter 
2007 

Total  
Trips 
2008 

Trips 
Inter 
2008 

Trips 
Intra 
2008 

  % 
Inter 
2008 

KwaZulu-Natal 10.4m 2.0m 8.4m 19.0% 10.4m 2.9m 7.5m 28.0% 
Eastern Cape   6.2m 1.8m 4.3m 29.0%   5.4m 1.5m 3.9m 28.0% 



Gauteng   5.1m 3.4m 1.7m 67.0%   4.8m 2.7m 2.1m 56.0% 
Western Cape   4.5m 1.5m 3.1m 33.0%   4.1m 1.4m 2.7m 34.0% 
Limpopo   2.7m 1.3m 1.4m 48.0%   2.4m 1.6m 0.8m 67.0% 
Mpumalanga   2.2m 1.2m 0.9m 55.0%   2.2m 1.7m 0.5m 77.0% 
Free State   2.2m 1.2m 1.0m 55.0%   1.5m 1.2m 0.3m 80.0% 
North West   2.0m 1.3m 0.7m 65.0%   1.3m 0.9m 0.3m 69.0% 
Northern Cape   0.6m 0.3m 0.3m 50.0%   0.9m 0.4m 0.4m 44.0% 
 
 
The above table indicates that 1.5 million inter-regional domestic tourism trips were 

made to the Eastern Cape from the other provinces in 2008 and 3.9 million trips were 

intra-regional i.e. local residents traveling within in their own province. 

 
10.15 Average Spend per Trip by Purpose 2005 - 2008 
 

                  Average Spend Per Trip by Purpose 2005 - 2008 
Purpose Average Spend 

per Trip by 
Purpose 2005 

Average Spend 
per Trip by 
Purpose 2006 

Average Spend 
per Trip by 
Purpose 2007 

Average Spend 
per Trip by 
Purpose 2008 

VFR R   339 R   375 R   360 R   480 
Holiday R1,525 R1,092 R1,240 R1,910 
Religious R   531 R   381 R   240 R   400 
Business R1,083 R   759 R1,050 R1,640 
Medical  R1,906 R   471 R   160 R   760 
(SAT Domestic Surveys for 2005 - 2008) 
 
10.16 Average Spend per Day by Purpose 2005 - 2008 
 

                 Average Spend Per Day by Purpose 2005 - 2008 
Purpose Average Spend 

per Day by 
Purpose 2005 

Average Spend 
per Day by 
Purpose 2006 

Average Spend 
per Day by 
Purpose 2007 

Average Spend 
per Day by 
Purpose 2008 

VFR R  79 R  94 R  80 R110 
Holiday R258 R143 R260 R370 
Religious R197 R125 R  80 R140 
Business R263 R190 R230 R220 
Medical  R359 R  95 R  50 R110 
(SAT Domestic Surveys for 2005 - 2008) 
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10.17 Total Domestic Tourism Spend into each Province 
 
   2001   2005   2007   2008 

KwaZulu-Natal R3.1bn R5.7bn R4.9bn R7.8bn 
Western Cape R2.1bn R2.8bn R3.6bn R3.9bn 
Gauteng R3.2bn R5.0bn R3.0bn R3.6bn 
Eastern Cape R2.1bn R2.3bn R3.0bn R3.1bn 



Mpumalanga R0.9bn R1.2bn R1.7bn R2.6bn 
Limpopo R2.1bn R1.2bn R1.6bn R2.2bn 
Free State R1.1bn R1.1bn R1.0bn R1.4bn 
North West R1.3bn R1.6bn R0.7bn R1.0bn 
Northern Cape R0.4bn R0.6bn R0.5bn R0.9bn 
 
10.18 Total Foreign Direct Spend (excluding CAPEX) per Province 2003 - 2008 

 
Province    2003    2004     2005    2006     2007    2008 

Gauteng R16,2bn R15,2bn R18,9bn R19,9bn R19,7bn R25,1bn 

Western Cape R14,0bn R13,8bn R16,9bn R19,8bn R17,9bn R20,8bn 
KZN R  8,2bn R  7,3bn R  9,5bn R  8,8bn R  8,0bn R  8,3bn 
Mpumalanga R  3,8bn R  3,6bn R  4,1bn R  4,5bn R  4,1bn R  5,3bn 
Eastern Cape R  3,1bn R  3,0bn R  3,8bn R  4,3bn R  3,8bn R  3,8bn 
Free State R  4,0bn R  2,5bn R  2,5bn R  3,3bn R  3,0bn R  4,8bn 
Limpopo R  1,6bn R  1,4bn R  2,4bn R  2,9bn R  2,6bn R  3,4bn 
North West R  2,2bn R  1,7bn R  1,7bn R  1,8bn R  1,6bn R  2,0bn 
Northern Cape R  0,8bn R  0,6bn R  0,9bn R  1,2bn R  0,8bn R  0,7bn 
TOTAL R53,9bn R49,1bn R65,4bn R66,6bn R60,1bn R74,2bn 

 (Comparative tables compiled by KBP from SA Annual Tourism Reports 2003 – 2008) 
 

10.19 Rationale for Calculations NMB Tourism Performance 
 
� According to the NMBT database, some 15,000 beds are currently available in 

Nelson Mandela Bay (NMB) tourist accommodation.  

� In 2006, hotels in NMB provided 3923 beds many of which were operating at over 

70% room occupancies. About 75% of hotel guests in NMB are business travelers 

(single occupancies). Therefore 70% room occupancies probably equates to about 

40% bed occupancies.  

� 3923 beds x 365 nights x 40% bed occupancy = 572,758 bed nights. 

� In 2006, other tourist accommodation in NMB provided 5330 beds of which the 

occupancies are unknown. Based on national averages calculated by Statistics 

South Africa the average room occupancies for other accommodation in 2008 was 

about 45% which means the bed occupancies were probably around 30%.  

� 5330 beds x 365 nights x 30% bed occupancy = 583,635 bed nights.  
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� Currently 15,000 beds x 365 nights x 30% bed occupancy = 1,642,500 bed nights. 

� According to SA Tourism Reports in 2008 some 3,898,523 bed nights were spent in 

the Eastern Cape Province.  

� 1,642,500 NMB bed nights as a percentage of 3,898,523 EC bed nights = 42% 



� Based on the above calculations it is reasonable to estimate that NMB accounts for 

about 42% of all the bed nights spent in the Eastern Cape Province when 

considering that 80% of foreign tourists to the Eastern Cape visit Port Elizabeth 

according to the 2003 and 2004 SA Tourism Quarterly Reports (10.10 on Page 29). 

Also, the NMB metropolitan city is the economic engine of the Eastern Cape 

Province ensuring a high level of economic activity which translates into significant 

business travel.  

 

10.20 Feedback from the Marketplace 
 
Tour operators frequently state that Port Elizabeth does not give them sufficient reason 

for a stopover after visiting the best of Cape Town and the Garden Route and hence 

they drop off their passengers at the Port Elizabeth Airport (leakage). They often state 

that PE does not have a resort hotel. Accidental tourists (those who overnight in PE 

because of a cancelled flight) wonder why PE was not included in their itinerary after 

experiencing what the city has to offer.  

       

10.21 Projections  
 
Until such time as development plans have been approved it is virtually impossible to 

estimate projected sales. Sales forecasts i.e. the estimated number of bed nights that 

could be sold in the first year of operation can only be determined when two decisions 

have been made. The first decision is the quality of accommodation according to the 

Tourism Grading Council of South Africa (TGSA) standards which determines the rack 

rate of the accommodation i.e. the rate per bed night sold or the rate per person 

occupying the room. The standards are based on a national grading and classification 

system. The second decision to be made is the size of the accommodation unit or units 

i.e. the total number of available beds. The tourism potential assessment should assist 

the developer to decide on the quality of accommodation most appropriate for a site 

based on the grid evaluations and the tourism trends.  
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11. Tourism Potential Assessment (TPA) 
 
The TPA will be applied to the following NMBM nature reserves with ecotourism 

development potential: 



 

1. Maitlands River Mouth  

2. Van Stadens Wild Flower Reserve 

3. Settlers Park and St Georges Park Urban Green Lung Development  

4. Swartkops and Aloes Nature Reserves  

5. Dodds Farm  

6. Springs Resort and Nature Reserve  

7. Van Der Kemps Kloof  

 

12. Tourism Asset Grid  

 

The purpose of the tourism asset grid is to identify and audit the assets at a particular 

tourism development site and also in the immediate surrounds. An audit of the tourism 

assets will reveal natural resources, existing infrastructure, historical sites, cultural 

heritage, complementary products and other relevant assets. An asset audit therefore 

identifies the active ingredients of a potential tourism product.  

 

In the case of Botanical Gardens and Urban Parks a different assessment is undertaken 

because they do not require and should not include tourist accommodation. 

Furthermore, they should be designed to appeal to both local residents and visitors alike. 

Botanical Gardens and Urban Parks should be developed to educate and entertain 

(edutainment) in such a way that visitors should be exposed to educational infrastructure 

such as interpretative centers, themed walking trails, indigenous and exotic plants, 

indigenous and exotic trees, streams and rivers, birds and small animal species, etc. In 

this regard both Botanical Gardens and Urban Parks can play an important role in 

environmental awareness and education such as biodiversity conservation, global 

warming and climate change.  
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              TOURISM ASSET GRID MAITLAND RIVER MOUTH 
 
Rating: 1 = Non Existent                              2 to 5 = Rating of Existing Assets  
 
    1    2     3     4     5 Score 



       
SITE        5    5 
          
ACCOMMODATION       
Hotel    X        1 
Eco-Lodges    X        1 
Self-catering chalets     X        1 
Budget accommodation    X        1 
Affordable accommodation    X        1 
Luxury accommodation     X        1 
       
RECREATIONAL FACILITIES       
Swimming Pool     X        1 
Restaurant / Tea Room     X        1 
Hiking Trail       X      3 
Ocean        X     4 
River        X     4 
Surfing     X       2 
Fishing         X     4 
Paragliding         X     4 
Abseiling    X        1 
Radio Controlled Gliders        X     4 
       
SAFETY & SECURITY       

Beach Safety (Lifeguards)    X        1 
Crime Situation (petty, serious)        X       2 
IMPACT ASSESSMENT       
Clean Environment         X    5 
Clean Air         X    5 
Clean Water         X    5 
       
NATURAL ATTRACTIONS       
Scenic Beauty         X    5 
Beaches        X    5 
Dunes        X    5 
Indigenous Forest       X     4 
Landscape        X     4 
Seascape        X    5 
       
BUILT ATTRACTIONS       
Golf Course   X        1 
Museum   X        1 
National Monument   X        1 
Historic Building   X        1 
       
SOCIAL ATTRACTIONS       
Recreational Club   X        1 
Entertainment Centre   X        1 
       



CULTURAL ATTRACTIONS       
History and Folklore     X       2 
Religion and Art   X        1 
Festivals    X        1 
       
ACCESS       
Road Access        X     5 
Airline Access        X     5 
Proximity to City         X     5 
       
TOTAL SCORE      111 

 
The total score calculated in the grid provides an indication of the tourism assets at a 

particular development site based on existing tourism infrastructure and physiographic 

features that could have tourist appeal. It is unlikely that a development site would attract 

tourists without any infrastructure unless it has outstanding geographical features, 

landscapes or seascapes. Even a tented camp needs ablution facilities. Maitland River 

Mouth has such features to attract tourists for day visits but no suitable accommodation 

to encourage overnight stays.  

 

Maximum Score    200 

Maitland River Mouth Score   111 

 

Rating Percentage     56% 
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12.1 Tourism Potential Grid Maitland River Mouth  
 
The purpose of the tourism potential grid is to provide a quick and simple reference for 

the assessment of tourism development projects assuming that each project has been 

evaluated within a Conservation Development Framework (CDF). It also assumes that 



an asset audit has been undertaken. The Grid assumes that private sector investors are 

more likely to be interested in a development project if the proposed site has significant 

tourism potential as opposed to a residential development site. However, a tourism 

development should be appropriate and in harmony with the surrounding environment.  

 
               TOURISM POTENTIAL GRID MAITLAND RIVER MOUTH 
                        Rating: 1 = Low potential to 5 = High Potential  
    1    2     3     4     5 Score 
       
SITE        X    5 
          
ACCOMMODATION       
Hotel    X        1 
Eco-Lodges           X    5 
Self-catering chalets        X     4 
Budget accommodation     X       2 
Affordable accommodation       X     4 
Luxury accommodation           X     4 
       
RECREATIONAL FACILITIES       
Swimming Pool         X    5 
Restaurant / Tea Room         X    5 
Picnic / braai facilities        X     4 
Hiking Trail        X     4 
Bathing in the ocean      X      3 
Bathing in a river       X     4 
Surfing     X       2 

Fishing        X     4 
Paragliding           X     4 
Whale watching       
       
NATURAL ATTRACTIONS       
Scenic Beauty         X    5 
Beaches        X    5 
Dunes        X    5 
Indigenous Forest       X     4 
Landscape        X     4 
Seascape        X    5 
       
       
       
BUILT ATTRACTIONS       
Golf Course   X        1 
Museum   X        1 
Historic Buildings / monuments    X        1 
Educational Centre       X     4 
SOCIAL ATTRACTIONS       



Recreational Club       X     4 
Entertainment Centre       X     4 
       
CULTURAL ATTRACTIONS       
History and Folklore   X        1 
Religion and Art   X        1 
Festivals    X        1 
       
NICHE MARKETS       
Adventure Tourism       X         4 
Cultural Tourism    X         1 
Beach Tourism         X     5 
Nature Tourism       X      4 
Family Tourism       X      4 
       
TOURIST APPEAL       
Domestic Tourists        X         4 
Foreign Tourists       X       3 
       
TOTAL SCORE      131 

 
The total score calculated in the grid provides an indication of the tourism potential of a 

development site based on features that could have tourist appeal. It is unlikely that a 

development site would attract tourists without any infrastructure unless it has 

outstanding geographical features, landscapes or seascapes. Maitland River Mouth has 

such features to attract tourists for day visits but no suitable accommodation to 

encourage overnight stays.  

 

Maximum Score    190 

Maitland River Mouth Score   131 

 

Rating Percentage     69% 
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13. Tourism Potential Assessment Van Stadens Wild Flower Reserve  
 
 

The NMBM CDF for the 339 ha Van Stadens Wildflower Reserve identifies tourism 

amenity nodes and recreation zones. The tourism potential assessment (TPA) evaluates 



the recommendations and comments on the options for tourism development within the 

conservation development framework based on a tourism trends analysis. The tourism 

amenity nodes identified in the feasibility study are suitable areas for development in 

terms of the Sensitivity-Value Analysis as they fall in areas of low sensitivity and value. 

Furthermore, the identified nodes are located within the Recreation Zones, which serve 

to buffer the Conservation Zone from impacts associated with greater human presence. 

The areas identified for the tourism amenities have been placed into the appropriate 

category in the zonation plan and the following guidelines apply: 

 

13.1 Conservation Zone 
 
Much of the habitats in the Conservation Zone are in a natural or near-natural state, or 

are in the process of being restored, and can greatly contribute to the achievement of the 

municipality’s biodiversity conservation targets. The primary objective of the 

Conservation Zone is therefore biodiversity conservation. Uses that are in conflict with 

the primary objective of this zone should not be permitted. The following 

recommendations apply: 

 

• No large-scale development should occur within the Conservation Zone. Appropriate 

developments within this zone include infrastructure to improve accessibility to 

visitors (e.g. walkways, steps and trails) and that promote the conservation and 

educational function of this zone (e.g. interpretive signage and bird hides). Any 

infrastructure must be developed according the guidelines set out in Infrastructure 

Guidelines: Nature Areas and Natural Open Spaces of Nelson Mandela Bay (SRK 

Consulting, 2007); 

• All activities within Conservation Zone should be appropriate within the context of a 

protected area and the precautionary principle should be applied where the impact of 

a proposed activity is unknown; 
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• High intensity recreational activities should be located within the designated 

Recreational Zones and not within the Conservation Zone. The Conservation Zone 

can support lower intensity and frequency of use by tourists than the Recreation 

Zones. The impacts of the different recreational uses must be monitored and 

remedial action taken if the recreational uses in the area surpass sustainable levels;  



• Except for management purposes, vehicular access must be restricted to the existing 

tourist roads within the Conservation Zone. Mountain bike and pedestrian traffic 

should be limited to the designated trails or paths. 

 
13.2 Recreation Zone 
 

The Recreation Zones are easily accessed via the tourist roads and constitute the focus 

points for higher intensity recreational use of the reserve. These areas provide controlled 

access to the Conservation Zone and serve as filters to manage the intensity of use of 

the area. 

• The Recreation Zones can accommodate larger groups of visitors and more 

concentrated human activity than the Conservation Zone; 

• The Recreation Zones are appropriate for the development of larger-scale facilities 

such as shops, restaurants and interpretive centres. This zone is also suitable for the 

installation of small-scale infrastructure (e.g. benches and picnic sites) to improve 

visitor experiences; and 

• All infrastructure must be developed according the guidelines set out in Infrastructure 

Guidelines: Nature Areas and Natural Open Spaces of Nelson Mandela Bay (SRK 

Consulting 2007), with particular emphasis on mitigating visual impacts. 

 

13.3 Identified Tourism Amenity Nodes 

 

Three nodes were identified for the development of large-scale tourism amenities in the 

Feasibility Study: Sustainable Business Developments in the Van Stadens and Settlers 

Park Nature Reserves (SRK Consulting 2006). 
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The developments that were found to be financially viable in this study are: 

 

• The upgrading of the management office meeting room and the re-commissioning of 

the nursery; 



• The establishment of a biodiversity, historical and cultural interpretive centre 

adjacent to the existing Xhosa interpretive display; and 

• A tea room at the Van Stadens gorge view site. 

 

An additional development node identified by the NMBM Ecotourism Steering Committee 

was the conversion of the existing staff houses into tourist accommodation.  

 
The tourism amenity nodes identified in the feasibility study are suitable areas for 

development in terms of the Sensitivity-Value Analysis as they fall in areas of low 

sensitivity and value. Furthermore, the identified nodes are located within the Recreation 

Zones, which serve to buffer the Conservation Zone from impacts associated with 

greater human presence. The areas identified for the tourism amenities have been 

placed into the appropriate category in the Zonation Plan and the following guidelines 

apply: 

 

• Environmental authorization in terms of the NEMA EIA Regulations is required prior 

to the commencement of any activities related to the development of these nodes; 

• All infrastructure must be developed according the guidelines set out in Infrastructure 

Guidelines: Nature Areas and Natural Open Spaces of Nelson Mandela Bay (SRK 

Consulting 2007), with particular emphasis on mitigating visual impacts; 

• The expansion of these nodes beyond the footprints identified in the Zonation Plan is 

not encouraged and should only be contemplated after further detailed investigation 

of these sites. In order for expansion to take place, such investigations should prove 

conclusively that expansion will have a minimal impact on the ecological integrity of 

the Conservation Zone. 
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13.4 Special Management Areas 

 
13.4.1 Species of Special Concern 
 



A number of Species of Special Concern were identified within the study area with the 

assistance of the reserve manager and from the NMBM conservation assessment 

species dataset. Due to the threat of illegal collection of such species, their details are 

not recorded in this report. 

 

1. The status of Species of Special Concern should be monitored; 

2. The results of the monitoring should provide an indication of the status of the 

populations and should include any adaptive management recommendations. 

 

13.4.2 Heritage sites 
 
The two heritage sites identified in this study require special management consideration. 

 

1. Access to the Khoi-San petroglyph should be promoted, however appropriate 

measures should be put in place to protect the artwork from vandalism. The most 

effective protection measure for this site is the retention of the physical barrier 

that prevents direct contact with the artwork. 

 

2. It is important that recreational activities and other users of the reserve are not a 

disturbance to the ceremonies conducted at the worship pool. However, an 

opportunity exists to incorporate the activities conducted at the pool as a cultural 

tourism component of the reserve. This opportunity should be explored in 

consultation with the users of the site. 

 

13.5 Feasibility Study of Van Stadens Wild Flower Reserve 

 
13.5.1 Introduction 

 

The Settlers Park and van Stadens Nature Reserve are two of the most well-known 

protected areas within the Nelson Mandela Bay Municipality. Both reserves are of local, 

regional, national and international biodiversity conservation importance.  
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As such, they were identified as key components of the Nelson Mandela Metropolitan 

Open Space System (NM MOSS) and also provide important recreational, educational 

and flood attenuation services.  



 

However, in recent times both the Settlers Park and the van Stadens Nature Reserves 

have experienced substantial reductions in visitor numbers, due to security concerns and 

the closure of the van Stadens nursery respectively. Furthermore, very little marketing of 

these protected areas has taken place during the last 6 years. The perceptions of the 

Environmental Services Business Unit staff of the Nelson Mandela Bay Municipality, and 

other key stakeholders, are that the provision of relevant amenities within these reserves 

would attract a greater number of visitors to the reserves. The establishment of feasible 

business amenities via public private partnerships, or other models, in both nature 

reserves would also generate income that could be used to improve the management of 

these protected areas.  

 

Furthermore, it is believed that a greater public presence within Settlers Park in 

particular would act as a deterrent to criminal elements that operate in the area from time 

to time. Both reserves are currently under-utilized and have the potential to be of greater 

educational, recreational and economic value to the residents of the metropolitan area 

and its visitors. The provision of relevant business amenities in appropriate locations 

within these reserves is seen as a means to attract a greater number of visitors to the 

reserves and to potentially generate revenue to support conservation management 

efforts in the reserves. A feasibility study was undertaken by SRK in October 2006 to 

determine the viability of such amenities, to make recommendations regarding the most 

appropriate amenities within each of the reserves, and to identify precincts for the 

location of such amenities.  

 

The Terms of Reference for the Feasibility Study were to: 

 

1. Assess the biodiversity (conservation) value of the respective nature reserves;  

2. Determine the market demand for different amenities, based on relevant data; 

3. Assess the Strengths, Weaknesses, Opportunities and Threats (SWOT) for 

different business developments; 
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4. Recommend appropriate sustainable business development opportunities; 

5. Identify appropriate zones/precincts within the nature areas for such amenities 

and other functions (e.g. core conservation); 



6. Develop draft business strategy; 

7. Consult with relevant stakeholders regarding draft business strategy; and 

8. Finalize business strategy. 

 

The various components were addressed via the collation of relevant conservation, 

tourism and economic information, analyses of the NM MOSS Geographic Information 

System (GIS) data, comparative studies for different business amenities in natural areas, 

and the generation of costs for the development of the proposed amenities. The 

feasibility study seeks to provide the necessary information upon which the 

Environmental Services and Housing & Land Business Units of the Nelson Mandela Bay 

Municipality can undertake further planning and seek funding for the development of 

business amenities within these protected areas.  

      

13.5.2 Potential Business Amenities 
 

A number of business amenities that could potential be financially self-sustaining are 

common within nature areas, including tea rooms and restaurants, auditoria for lectures 

and the arts (music, drama and dance productions), venues for weddings, meetings and 

conferences, and wildlife viewing opportunities such as guided trails and game drives. 

Both the Van Stadens and Settlers Park Nature Reserves within the Nelson Mandela 

Bay Municipality are largely undeveloped natural areas and form an integral part of the 

Nelson Mandela Metropolitan Open Space System.  

 

The reserves are of the highest conservation value and also provide essential 

ecosystem services. Consequently, the development of amenities within these reserves 

should take place in a manner that is compatible with the character and core 

conservation purpose of these protected areas. Therefore, a key guiding principle of this 

study was that amenities should be located within areas that are either severely 

degraded or previously developed.  
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The establishment of the following small-scale business amenities within these reserves 

was considered: tea room; restaurant; gift shop; wedding, meeting, conference venue; 

plant nursery; accommodation and Xhosa/Khoisan cultural experience. A number of 



potential value-adding amenities were also identified. While these amenities are not 

expected to raise substantial revenue for the reserves they would add essential critical 

mass to the visitor attractions at the reserves and as such should been seen as vital 

components of the overall visitor experience. The value-adding attractions included; 

interpretive centres; interpretive and/or guided trails; view sites; and a recreational siding 

for the Apple Express. 

 
13.5.3 Financial Feasibility 
 
It is proposed that the business amenities be developed to international standard in 

order to be in keeping with the characteristics of the nature reserves and to cater for the 

resident and regional, national and international tourist markets. Therefore, of critical 

importance to the long-term financial feasibility of business amenities within these 

reserves is the ability of the resident and regional, national and international tourist 

markets to support such amenities. 

 

13.5.4 Tourist market for amenities 
 
The tourism statistics included in the SRK Feasibility Study 2006 have all been revised 

by Kyle Business Projects (KBP) based on an analysis of current information. In this 

regard what has to be taken into consideration is that SA Tourism has changed the 

baseline, methodology and system for collecting data using the Tourism Satellite 

Account (TSA) global system. The measurement of tourism growth is not based on 

headcounts but rather on bed nights spent in the country and provinces. The relevant 

statistics for tourism potential assessment are included under Overview of Tourism on 

Page 24 of this TPA. 

 
13.5.5 Local market for amenities 
 
At present no formal macro-economic information is available for the Nelson Mandela 

Bay area, including verified economic growth statistics and future projections.  
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Despite the lack of verified statistics, there are other indicators available that assist in 

painting a picture of the current and future state of the metropolitan economy, which also 



points to the extent of disposable income available to NMB residents to potentially 

support the proposed amenities. 

 
The Nelson Mandela Bay's population numbers approximately 1.5 million people. Nelson 

Mandela Bay contributes 41% of the Eastern Cape's Gross Geographic Product (GGP), 

the largest single economy in the Eastern Cape Province. It is a regional centre for many 

companies and the strength of manufacturing ensures a strong financial and business 

services sector, which contributes 13% of value added and 8% of formal employment.  

 

The development of the Ngqura Port and the Coega Industrial Development Zone are 

predicted to further stimulate economic growth within the Municipality, with associated 

further increases in the value of local assets e.g. property (Nelson Mandela Bay 

Municipality website, 2006). Nelson Mandela Bay has experienced a substantial growth 

in real GDP per capita between 1991 and 1996, with the Eastern Cape growing from 

1.76 to 2.86. 

 

A surge in public sector disposable income in the urban centers of South Africa has also 

taken place since the year 2000 following a steady reduction in interest rates, the steady 

increase in real-estate prices, the underlying strength in equity values, the increase in 

owner-occupied dwellings among a broader spectrum of the population (which increased 

the borrowing capacity of households) and a sustained high level of consumer 

confidence (Prinsloo, 2002). This trend is expected to continue, albeit at a slightly slower 

rate following the recent minor increase in interest rates in May and August 2006, which 

are linked to a significant upward revision of the international oil price assumptions, and 

the potential of future small increases in the medium term (Botha, 2006) (SARB, 2006).  

 
A number of potential amenities that could be developed within the Settlers Park and van 

Stadens Nature Reserves were identified via a consultation process with key 

stakeholders. An assessment of amenities typically present within protected areas was 

also undertaken. A number of potential amenities were then discussed and debated at a 

stakeholder workshop and the different amenities subjected to a SWOT Analysis. 
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The potential amenities considered are listed below, described, and then assessed 

within the context of the reserves in which they might be developed. 



 

13.6 SWOT Analysis (Strengths, Weaknesses, Opportunities, Threats)  

 
13.6.1 Van Stadens Nature Reserve 

 

Van Stadens Nature Reserve was described by one of the participants of the SWOT 

Analysis workshop as a unique wild environment, which provides the opportunity for a 

distinctive Cape environmental encounter. The traveling distance to and from Port 

Elizabeth was identified as both a strength and weakness. For an out of town ‘in the 

bush’ visitation, the short traveling distance from Port Elizabeth is seen as being 

advantageous. However the traveling distance would not be convenient if the reserve 

was to be used for night-time functions. Should no accommodation be available on the 

reserve, then the interest in traveling to Van Stadens Nature Reserve for weddings and 

conferences might be limited. If the need for accommodation arises, it should be built in 

phases relative to demand. The failed, unused dam in the reserve also requires 

rehabilitation.  

 

A number of income generating amenities are common in nature areas, including tea 

rooms, restaurants, wedding venues, meeting or conference venues, and 

accommodation. These amenities not only generate revenue to support the 

management of the nature area, but also attract people to the nature area and improve 

the visitor experience. Such amenities considered in this study included: restaurants and 

tea rooms, conference venues, accommodation, a performing arts amphitheatre, 

wedding venues, a nursery, a botanical garden, recreational sites, and a cultural 

experience. 

 

Furthermore, a number of additional amenities are common within nature areas, 

including interpretive or guided trails, view sites, live animal displays and interpretive 

centres with educational displays. Generally, these amenities do not generate revenue 

for the nature area, but add immense value to the overall visitor experience to the park 

and can play a key role in developing custodianship of the area amongst visitors. 
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13.6.2 Restaurants and tea rooms 

 



Tea rooms and restaurants within natural settings are particularly popular around the 

world. Such amenities provide a welcome opportunity to relax and have refreshments 

and a meal after exploring the features of a nature area. The market for such amenities 

therefore implicitly exists if an adequate number of visitors can be drawn to explore the 

nature area. However, tea rooms and restaurants by their very nature also draw visitors 

to them if they are located within an aesthetically pleasing setting. The viability of such 

amenities therefore cannot be determined exclusively upon the visitor numbers to a 

nature area prior to the opening of such an amenity, but rather on the combination of 

existing visitor numbers, the potential to attract new visitors to the nature area, and the 

potential to draw customers directly to the tea garden or restaurant via the provision of a 

quality service and effective marketing strategies. Examples of tea rooms and 

restaurants are included in the SRK Van Stadens Feasibility Study 2006.  

 

13.6.3 Results of a comparative analysis for the different proposed amenities 

 

The different proposed amenities in the reserves were analyzed, based upon criteria 

relevant to the long-term viability of amenities within the context of the reserves. The 

results of the analysis indicate that the establishment of a tea room, wedding venue, 

restaurant, guided or interpretive trails, a plant nursery, view sites and a performing arts 

theatre would be the most appropriate amenities to be developed in the reserves. The 

least appropriate amenities include a botanical garden, accommodation, a recreational 

siding for the Apple Express, and a conference venue.  

 

All of the proposed amenities will need to be evaluated against the tourism potential 

assessment (TPA) and impact of the adjacent Crossways & Sunnyvale development. 

The SWOT Analysis was done collectively for Settlers Park and Van Stadens Wild 

Flower Reserve and although there are many commonalities there are also distinct 

differences and hence those amenities that do not apply to Van Stadens have been 

removed from the assessment namely a Botanical Garden and Performing Arts Theatre. 

These are unlikely to be viable at Van Stadens because of distance from town and 

therefore considered not appropriate for a Wild Flower Reserve.  
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13.6.4 Recommendations 

 



Once the report has been considered by these business units, detailed proposals for the 

developments will need to be developed, which should then be made available to all 

interested and affected parties for comment. A broad range of key stakeholders were 

also consulted as part of this process. A tea room (at the Van Stadens gorge view site) 

in the van Stadens Nature Reserve was recommended as a financially viable business 

amenity over a 30 year period. The re-commissioning of the nursery at the reserve, as 

well as the upgrading of the management office meeting room and the wildflower display 

were recommended. The establishment of a biodiversity, historical and cultural 

interpretive centre adjacent to the existing Xhosa interpretive display was also 

recommended. Neither the development of accommodation facilities in the reserve, nor a 

recreational siding for the Apple Express, was found to be viable business amenities at 

this point in time. However, the viability of these amenities should be re-evaluated in 

2009 or thereafter. 

 

Care must be taken during the architectural and engineering design process for the 

amenities in order to ensure that the design and construction processes to be applied 

are in keeping with the natural environment in which the amenities are to be located. 

Furthermore, formal marketing strategies should be developed for these facilities, in 

conjunction with Nelson Mandela Bay Tourism, in order to ensure that the amenities and 

the reserves are optimally utilized by local residents and regional, national and 

international tourists. 

 

13.6.5 Conclusions  

 

The development of a tea room, restaurant, interpretive centre (including interpretive 

trails), and the upgrading of the meeting room and wildflower display centre at the van 

Stadens Nature Reserve, were proposed because they will meet the environmental, 

economic and social objectives for these developments if correctly developed, managed 

and marketed.  
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13.6.6 The Way Forward  

 



The SRK feasibility study provides the necessary information upon which the 

Environmental Services and Housing & Land Business Units of the Nelson Mandela Bay 

Municipality can undertake further planning and seek funding for the development of 

business amenities within these nature reserves. Detailed proposals for the business 

amenities will need to be developed, including conceptual architectural designs and 

detailed costing and time-frames for construction. Once such designs have been 

completed, an environmental impact assessment (EIA) will need to be undertaken for the 

developments within each of the nature reserve. All interested and affected parties 

should be provided with an opportunity to comment on the proposed design of the 

amenities either prior to or as part of the EIA process. SRK Feasibility Study 

recommends that the development of the Van Stadens Nature Reserve should take 

place via two phases.  

 

(a) Phase 1 

 

Phase 1 should include the development and operation of a tea room at the Van 

Stadens River View Site, the development of the cultural and biodiversity interpretive 

centre at the existing Xhosa cultural experience, the upgrading of the loop road to the 

view site, and the establishment of an appropriately sized parking area. The existing 

management meeting room and wildflower display area should also be upgraded and 

the nursery re-opened. The development of these proposed facilities should either 

precede or take place in tandem with the other Metro Gateway developments linked to 

the reserve, but could commence immediately once the necessary detailed planning has 

been completed (including EIAs) and funding has been obtained.  

 

(b)  Phase 2 

 

Phase 2 is proposed as a medium to long-term implementation initiative, which should 

only be implemented if the current demand for such facilities increases substantially in 

the future.  
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Phase 2 could include the development and operation of the recreational and 

accommodation facilities within the Van Stadens River gorge and the development of 



ablutions and recreational amenities at the railway siding for the Apple Express. 

However, Phase 2 should only commence once future feasibility studies have confirmed 

that these developments will indeed be financially self-sustainable. The tourism potential 

assessment (TPA) should assist in making informed decisions based on market trends 

and the possible impact of the proposed Crossways & Sunnyvale development at 

Thornhill.  

 

13.7 The Crossways & Sunnyvale development at Thornhill 
 
The Crossways & Sunnyvale lifestyle development at Thornhill could either compete with 

any development planned at Van Stadens or it could be complementary. According to 

the developers the socio-economic impact of the development will translate into 20 683 

jobs during construction i.e. 11 860 direct jobs and 8 823 indirect jobs. Some 4 962 

permanent jobs will be provided after construction. The farming component will provide 

10,000 houses for the adjacent local communities.  

 

The Crossways & Sunnyvale development project is strategically situated only 30 

minutes drive from Nelson Mandela Bay Metropolitan City (Port Elizabeth, Uitenhage 

and Despatch) with a captive market of an estimated 1.5 million residents. Furthermore, 

the development is situated in close proximity to popular coastal towns such as Jeffreys 

Bay, St Francis Bay and Plettenberg Bay. The development adjoins the Van Stadens 

Wild Flower Reserve which is ear marked for development by the Nelson Mandela Bay 

Municipality (NMBM). There is an opportunity for the developers to consider a 

partnership agreement with the NMBM which should ideally be complementary and 

synergistic rather than competitive. The NMBM is likely to invite expressions of interest 

for design concepts on specific sites identified for appropriate development and then 

offer these as concessions.  

 

There is a growing trend towards reverse migration. Country towns and developments 

are attracting corporate executives who do not want to retire in metropolitan cities. Many 

of these early retirees bring creative and business skills with them and in some cases 

they have contributed to an economic revival of time warp towns.  
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Time warp towns (towns which have changed very little over the past 100 years) are 

attractive to tourists especially if they retain the cultural heritage and architectural 



integrity associated with the founding of the town and reflected in the restoration of 

properties. There is a growing concern with respect to the number of farms that are 

being converted to private game reserves at the expense of agrarian activity. There is 

also concern over the number of farmers leaving the land.  

 

The Crossways & Sunnyvale development encourages farming activity while at the same 

time satisfying the deep rooted heritage of many South African residents and tourists 

who are descendents of farmers. There is a need for a training facility to assist rural and 

urban subsistence farmers to make the transition to commercial farming. The Crossways 

& Sunnyvale development could serve as a demonstration unit in this regard while at the 

same time providing a mentorship program.  

 

The Crossways & Sunnyvale development is strategically situated to link up with the 

Apple Express rail tourism excursion. The Sunnyside Station could in itself become a 

tourist attraction providing a facility for the sale of local art and craft. Passengers on the 

Apple Express are a captive market.  

 

The Smart Growth concept is in line with the need to demonstrate sustainable lifestyles 

in harmony with the environment. Responsible tourists are attracted to developments 

that demonstrate tangible evidence of environmental consciousness (education and 

awareness). Learning experience tourists’ select tourist destinations where they can 

interact with local communities and participate in nature based activities.  

 

13.7.1 Design Concept 

 

The Crossways & Sunnyvale development concept is being planned to be fully 

sustainable in all respects. The concept unites, as integral components, a residential 

element or village, a scientifically managed commercial farm in full operation, a light-

industrial and small commercial component, tourism and recreational activities. Also 

included will be a nature conservation component linking the property to the Van 

Stadens Wild Flower Reserve.  
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The development concept is based on the New Urban/New Ruralism principles of 

creating a “walkable” traditional neighbourhood where all facilities and activities are 



within walking distance. The proposed development, consisting of the two components, 

Crossways and Sunnyvale, will have a strong rural character in keeping with the 

environment. It will cater for all ages and most income groups in about 700 residential 

units in the case of Crossways of which some 10% to 15% will provide affordable, 

inclusive housing, and about 80 in the case of Sunnyvale.  

 

The development will consist of several hamlet-clusters of dwellings and a village centre. 

The location of these hamlets will be determined after thorough research into aspects 

such as vegetation, soil types, slopes, orientation and accessibility, to ensure 

environmentally sensitive areas are not compromised. The village will form the main 

node with plots becoming progressively larger from the centre to the perimeter where the 

size may approach that of a manor house, an approach that allows a range of different 

lifestyles. Varying plot sizes will apply in all of the clusters. Amenities include a 

clubhouse with sports facilities, an equestrian facility as well as hiking and mountain bike 

trails. The use of sustainable energy sources will be promoted throughout the 

development, especially for domestic units.  

 

13.7.2 Agricultural Component 

 

Agriculture will form an integral part of the proposed development, and it is planned to 

accommodate a strong BBBEE component in the ownership of the land and the farming 

operations. The present dairy farm will be totally re-planned, adding new pastures to the 

existing ones and installing irrigation systems. A training facility geared to the demands 

of a highly sophisticated dairy farm will be created to train not only the workers and 

managers on the property but also those of the surrounding area.  

 

13.7.3 Nature Reserve Component 

 

An area along the eastern boundary of the property with minimally impacted Kouga 

sandstone fynbos will be rehabilitated and turned into a nature reserve.  
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At some stage in the future this could be integrated with the neighbouring Van Stadens 

Wild Flower Reserve which is earmarked for development by the Nelson Mandela Bay 

Municipality (NMBM).  

 

13.7.4 Apple Express Component 

 

The 72 km Apple Express railway line transports deciduous and citrus fruit between the 

orchards of the Langkloof and the Port Elizabeth harbour. On weekends and holiday 

periods special sight-seeing day trips are scheduled which run from PE to the small 

village of Loerie. It is the only narrow gauge railway open to the public in South Africa. At 

the Van Stadens Gorge the train crosses the highest narrow gauge railway bridge in the 

world. The steel girder bridge is over 78 metres high and 195 metres long. Here the train 

runs at the foot of the Elandsberge and Groot Winterhoek Mountains. Sunnyside station 

is an additional tourist attraction on the Apple Express route. The station is ideally 

located close to the proposed dairy demonstration centre. This feature has huge 

potential to link with tractor farm tours and other attractions on the property to create an 

interesting agricultural tourism experience for both foreign and domestic tourists.  

 

13.7.5 Tourist Appeal 

 

The Crossways & Sunnyvale development should appeal to the following tourism niche 

markets: 

 

• Learning experience tourism  

• Creative tourism  

• Cultural tourism 

• Nature-based tourism  

• Adventure tourism 

• Rail tourism  

• Spa tourism  

• Responsible tourism 

• Family tourism  
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13.7.6 Overall Assessment 

 

It would appear that the Crossways & Sunnyvale development should have a positive 

impact on the environment and appeal to both foreign and domestic tourists. The entire 

development could be packaged to offer a unique and compact tourism experience with 

wide appeal to different niche markets.  

 

13.8 Tourism Asset Grid Van Stadens Wild Flower Reserve  

 
       TOURISM ASSET GRID VAN STADENS WILD FLOWER RESERVE  
 
Rating: 1 = Non Existent                              2 to 5 = Rating of Existing Assets  
 
    1    2     3     4     5 Score 

       
SITE        X    5 
          
ACCOMMODATION       
Hotel    X        1 
Eco-Lodges    X        1 
Self-catering chalets     X        1 
Budget accommodation    X        1 
Affordable accommodation    X        1 
Luxury accommodation     X        1 
       
RECREATIONAL FACILITIES       
Swimming Pool     X        1 
Restaurant / Tea Room     X        1 

Hiking Trail       X      3 
Ocean    X            1 
River        X     4 
Surfing    X        1 
Fishing     X            1 
Paragliding     X        1 
Abseiling     X        1 
Radio Controlled Gliders    X        1 
Biking       X      3 
       
SAFETY & SECURITY       
Beach Safety (Lifeguards)    X        1 
Crime Situation (petty, serious)        X       2 
       
IMPACT ASSESSMENT       
Clean Environment         X    5 
Clean Air         X    5 
Clean Water         X    5 



NATURAL ATTRACTIONS       
Scenic Beauty         X    5 
Beaches X           1 
Dunes X        1 
Indigenous Forest       X     4 
Landscape        X     4 
Seascape X        1 
       
BUILT ATTRACTIONS       
Golf Course   X        1 
Museum   X        1 
National Monument   X        1 
Historic Building   X        1 
       
SOCIAL ATTRACTIONS       
Recreational Club   X        1 
Entertainment Centre   X        1 
Picnic Sites        X     4 
       
CULTURAL ATTRACTIONS       
History and Folklore     X       2 
Religion and Art   X        1 
Festivals    X        1 
       
ACCESS       
Road Access        X     5 
Airline Access       X         4 
Proximity to City        X         4 
       
TOTAL SCORE      210 

 
The total score calculated in the grid provides an indication of the tourism assets at a 

particular development site based on existing tourism infrastructure and physiographic 

features that could have tourist appeal. It is unlikely that a development site would attract 

tourists without any infrastructure unless it has outstanding geographical features, 

landscapes or seascapes. Even a tented camp needs ablution facilities. Van Stadens 

Wild Flower Reserve has such features to attract tourists for day visits but no suitable 

accommodation to encourage overnight stays.  

 

Maximum Score    210 

Van Stadens Reserve Score       90 

Rating Percentage     43% 

 
A score of 43% is a clear indication of very little tourism infrastructure.  



13.9 Tourism Potential Grid Van Stadens Wild Flower Reserve  
 

 
        TOURISM POTENTIAL GRID VAN STADENS WILD FLOWER RESERVE 
                               Rating: 1 = Low potential to 5 = High Potential  
    1    2     3     4     5 Score 
       
SITE        X    5 
          
ACCOMMODATION       
Hotel    X        1 
Eco-Lodges           X    5 
Self-catering chalets        X     4 
Budget accommodation     X       2 
Affordable accommodation       X     4 
Luxury accommodation     X             2 
       
RECREATIONAL FACILITIES       
Swimming Pool         X    5 
Restaurant / Tea Room         X    5 
Picnic / braai facilities        X     4 
Hiking Trail        X     4 

Bathing in the ocean    X           1 
Bathing in a river    X           1 
Surfing    X           1 
Fishing     X           1 
Paragliding     X              1 
Whale watching    X        1 
       
NATURAL ATTRACTIONS       
Scenic Beauty         X    5 
Beaches    X           1 
Dunes    X        1 
Indigenous Forest   X         3 
Landscape        X     4 
Seascape   X           1 
       
       
       
BUILT ATTRACTIONS       
Golf Course   X        1 
Museum   X        1 
Historic Buildings / monuments    X        1 
Educational Centre       X     4 
       
SOCIAL ATTRACTIONS       
Recreational Club   X        1 

Entertainment Centre   X        1 
       



CULTURAL ATTRACTIONS       
History and Folklore   X        1 
Religion and Art   X        1 
Festivals    X        1 
       
NICHE MARKETS       
Adventure Tourism       X         4 
Cultural Tourism    X         1 
Beach Tourism    X            1 
Nature Tourism       X      4 
Family Tourism       X      4 
       
TOURIST APPEAL       
Domestic Tourists Intra-Provincial         X         4 
Domestic Tourists Inter-Provincial       X       3 
Foreign Tourists      X        2 
       
TOTAL SCORE      200 

 
The total score calculated in the grid provides an indication of the tourism potential of a 

development site based on features that could have tourist appeal. It is unlikely that a 

development site would attract tourists without any infrastructure unless it has 

outstanding geographical features, landscapes or seascapes. Van Stadens Reserve 

does have features to attract tourists for day visits but no suitable accommodation to 

encourage overnight stays.  

 
Maximum Score    200 

Van Stadens Reserve Score       97 

 
Rating Percentage     49% 
 
A score of 49% means that Van Stadens Reserve does have tourism potential but it is 

limited to land-based natural experiences mainly for the domestic tourism market.  
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14. Characteristics of Urban Parks 
 
According to studies in major USA metropolitan cities and other heavily populated urban 

areas, stress has become one of the biggest killers in modern society. Furthermore, 

stress related symptoms are manifested in regular occurrences such as suicide, 

depression and rage. These psychological symptoms indicate claustrophobic behavior 

(abnormal fear of confined places) as people feel suffocated living in densely populated 

areas and overcrowded conditions. Another contributing factor is that concrete jungle 

habitats are far removed from being in touch with nature. A better understanding and 

appreciation of global warming, climate change and biodiversity management requires 

appropriate venues for education and awareness.   

 

As cities grow, it has become important to set aside green space where urban dwellers 

can enjoy trees, flowers, lakes, rivers, and wildlife. Landscape architects should work 

with urban planners to design city parks that integrate nature into an overall urban plan. 

Some city parks have zoos and planetariums. Some city parks encompass many 

hectares of forested land. Other city parks resemble town plazas with formal gardens 

and fountains. They all share common characteristics underpinned by a philosophy of 

‘edutainment’ i.e. education needs to be entertaining, adventurous and challenging in 

order to facilitate learning. Learning is simply putting knowledge into practice. Hence the 

design of urban parks should take into consideration facilities and activities that 

encourage learning through physical interaction with nature.  

 
14.1 Settlers Park, St George’s Park, Victoria Park, Dodd’s Farm Configuration and 

Linkages  

 
There is an ideal opportunity to link Settlers Park, St George’s Park, Victoria Park and 

Dodd’s Farm via a themed nature-based development plan incorporating heritage 

elements. As an example and best practice model, London’s famous Hyde Park and 

Florida’s Cypress Gardens are used to illustrate some of the key principles (maps 

attached). This synthesis report provides a concept for evaluation and consideration 

which will serve the purpose of the tourism potential assessment (Refer to 13.6.3, Page 

48, second paragraph).  
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PRINCIPLE ONE: Attracting People 
 
Urban parks have to attract people first in order to attract development. Development will 

usually follow a demand for facilities and amenities. To be popular urban parks need to 

have a sense of place and a sense of pride. Changes in population demographics might 

mean a change in park positioning. For example Settlers Park may only appeal to a 

relatively small population of remnant British Settler families whereas repositioning the 

park might have far greater appeal to a wider population who may not share the British 

Settler heritage but certainly share a common love of nature. Parks can also by a 

catalyst for multi-racial and multi-cultural social interaction.  

 

PRINCIPLE TWO: Safety and Tranquility 

 

In the context of Principle 2 tranquility is defined as free from disturbance. It is imperative 

that urban parks should provide a safe haven in an environment of peace and tranquility. 

Unfortunately worldwide urban parks are often frequented by perverts, pedophiles, 

vagrants and other deviant characters, who hang around public toilets, sleep in the parks 

and hide in the bushes. The best and most cost effective way of discouraging 

undesirables is to substantially increase park visitation. Generally, more people will visit 

a park when it becomes interesting and attractive. This substantially increases the 

likelihood of discovery and hence the saying, ‘safety in numbers’.  

 

PRINCIPLE THREE: Locals are trend setters 

 

Foreign visitors will usually frequent places that are popular with locals. The first step 

therefore in encouraging tourists to visit an urban park is to make the parks more 

appealing to locals. The elements that attract locals will usually be the same elements 

that will attract tourists.  

 

PRINCIPLE FOUR: No accommodation 

 

Urban parks should not include any accommodation. However, parks can be a catalyst 

for stimulating a demand for accommodation in the peripheral areas adjacent to the 

parks.  
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Hyde Park in London is a major catalyst for accommodation development as a direct 

result of visitors who desire to stay overnight in accommodation adjacent to the park. 

Guests enjoy the opportunity to walk through the park for relaxation and also to jog 

through the park for exercise.  

 

PRINCIPLE FIVE: Urban parks should be themed 

 

Urban parks should be themed in such a way that it encourages visitors to explore the 

park thereby increasing the length of stay. Themed development can accommodate 

mixed usage elements without compromising the natural integrity of the environment. An 

urban park can incorporate a botanical garden of exotic plants and also a natural garden 

of indigenous plants, trees and vegetation types. This contrast supported by interpretive 

signage and educational tours creates an interesting experience for visitors as they learn 

about adaptability, endangered species, biomes, natural habitats, global warming, 

climate change and biodiversity management.  

 

Themes can be logically linked by trails and these can be hiking trails, biking trails, 

canoe trials, and in some cases horse trails. In keeping with the tranquility of an urban 

park nature based experience, adventure tourism activities such as quad biking and 4x4 

trails should be discouraged. Furthermore, adventure tourism activities increase the risk 

of accidents and therefore require visitors to sign indemnity clauses. The characteristics 

of Hyde Park and Cypress Gardens will be highlighted below and then compared with 

the characteristics of an integrated park plan for Settlers Park, St George’s Park, Victoria 

Park, and Dodd’s Farm.  

 

14.2 Characteristics of Royal Parks, Green Lung of London  

 

Hyde Park is one of several Royal Parks in London connected to each other, forming 

one large green lung in the center of the city. The other parks are the neighboring 

Kensington Gardens, Green Park and St James’s Park. Hyde Park covers more than 

360 acres (142 hectares) and hosts many large events, including celebrations and 

concerts. It is also a popular place for jogging, swimming, rowing, picnicking and even 

horse riding.  
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Hyde Park Green Lung of London 

 

• History 

 

In 1536 King Henry V111 acquired Hyde Park from the monks of Westminster Abbey. It 

was used primarily for hunting. King Charles 1 created the ring (separating Hyde Park 

from Kensington Gardens at the north side) and opened the park to the public in 1637. 

The current park layout was planned by architect Decimus Burton in 1825. 

 

• Serpentine 

 

The Serpentine, a large artificial lake, separates the Hyde Park from neighboring 

Kensington Gardens where the lake is called the Long Water. Queen Caroline, wife of 

King George 11 had the lake constructed in 1730. It is popular for boating and 

swimming.  

 

• Rotten Row 

 

At the south end of Hyde Park is Rotten Row, a famous bridle path.  
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The road is almost four miles long (6.4 km) and is now used as a horse riding, cycling, 

rollerblading and jogging route. In the 17th century the road was used by William 111, 

who found the walk from Kensington Palace to St James was too dangerous. So he had 

oil lamps installed along the route, thus creating the first public road to be lit in England. 

The term ‘Rotten Row’ is derived from the French ‘route du roi’ or King’s road.  

 

• Speaker’s Corner 

 

In the 19th century Hyde Park had become a popular place for meetings. In 1872, in 

response to riots after police tried to disband a political meeting, Speaker’s Corner was 

established to create a venue where people would be allowed to speak freely. Here, 

every Sunday people stand on a soap box and proclaim their views on political, religious 

or other items, sometimes interrupted and challenged by their audience.  

 

• Marble Arch 

 

At the north-east corner of Hyde Park is the Marble Arch. It was originally built in 1827 as 

a gateway to Buckingham Palace, but it was moved to its present location in 1851. The 

design by John Nash was based on the Arch of Constantine in Rome.  

 

• Wellington Arch 

 

Another arch, the Wellington Arch, can be found on Hyde Park Corner, at the south-east 

corner of the park, connecting Hyde Park with Green Park. The arch was built in 1826 by 

Decimus Burton. A statue of the Duke of Wellington was added later, in 1846. The statue 

was replaced by the Quadriga of War in 1912. Inside the arch are exhibitions and 

galleries open to visitors.  

 

• Green Park  

 

Covering 19 hectares (47 acres) The Green Park is quite different from its neighbor St 

James’s Park. It is more peaceful, with mature trees and grassland. It is bordered by 

Constitution Hill, Piccadilly and Queen’s Walk.  

     63. 



Green Park London  

 

• Kensington Gardens 

 

Covering 111 hectares (275 acres), Kensington Gardens is planted with formal avenues 

of magnificent trees and ornamental flower beds. It is a perfect setting for Kensington 

Palace, peaceful Italian Gardens, the Albert Memorial, Peter Pan statue and the 

Serpentine Gallery.  

 

• St James’s Park  

 

With its royal, political and literary associations, St James’s Park is at the very heart of 

London and covers 23 hectares (58 acres). With a lake harboring ducks, geese and 

pelicans, St James is also home to the Mall, the setting for many ceremonial parades of 

national celebration.  
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Kensington Gardens London 

 

St James’s Park London 
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14.3 Characteristics of Cypress Gardens, Florida  

 

 

 

Cypress Gardens opened in 1936 as a botanical garden. Over the years, it became one 

of the biggest attractions in Florida, known for its water ski shows, lush gardens, and 

Southern Belle models. Best known for its historic botanical gardens, Cypress Gardens 

was in fact Florida’s first theme park. Cypress Gardens, originally situated in 223 

refreshing acres of natural beauty and athletic performance, has managed to attract 

visitors by combining a mix of natural and indigenous plants with family entertainment 

such as spectacular water ski performances, ice skating revues, acrobatic 

extravaganzas, laser and light musical shows. Today, indigenous plants and exotic 

species combine in a magnificent display creating a horticulture masterpiece across 

more than 30 acres. The botanical garden’s world-famous vista is complimented by the 

pristine wedding gazebo where couples from around the world continue to share their 

vows to this day.  
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Cypress Gardens was a showcase for Central Florida and paved the way for other parks 

such as Disney World and Universal to follow. In fact Cypress Gardens was probably the 

first botanical garden in the world to incorporate a theme park design offering a variety of 

entertainment. The simple formula that has made Cypress Gardens such a success over 

the years is: provide a great variety of affordable family fun that all ages can enjoy. 

Cypress Gardens was visited by 1.4 million guests in 2005. Some of the core attractions 

include: a miniature railroad, animal forest, walk-through aviaries, boat tours, Splash 

Island, water-park, specialty shops, and an entertainment schedule of regular events.  

 

The challenge for the development of the Settlers Park, St George’s Park, Victoria Park 

and possibly Dodd’s Farm configuration is to combine the right elements that will attract 

local residents and visitors. This will have to be based on what is realistic and practical 

taking into consideration the characteristics of famous parks such as Hyde Park in 

London and Cypress Gardens in Florida.  

 

It is suggested that practical ideas based on the existing environment and infrastructure 

should be incorporated in a Concept Plan for evaluation and public participation.  

 

14.4 Combined characteristics of Settlers Park, St George’s Park, Victoria 

Park and Dodd’s Farm  

 

In the opinion of the writer, and open for discussion, Settlers Park has more of the 

characteristics of an urban park green lung than a nature reserve and should therefore 

be positioned as such. Perhaps a consideration is to rename Settlers Park and call it 

Settlers Biodiversity Park to increase the appeal beyond its British Settler colonial 

heritage.  

 

Ideally each of the parks and sites incorporated in the configuration needs to be 

positioned to offer a different but complementary experience. This will require the 

assistance of a botanist to identify the plant species and if possible differentiate the 

parks according to the plant species and trees that can be found in each park.  
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14.5 Settlers Park  

 

Settlers Park is a nature lover’s paradise, covering 80 hectares of lush foliage, exquisite 

beauty, shimmering streams, rock pools, tall indigenous trees and vibrant bird life, right 

in the heart of Port Elizabeth. Situated in the lower Baakens River Valley, Settlers Park is 

centrally positioned to offer nature based experiences such as walking trails, jogging 

trails, cycle paths and possibly horse trails. Settlers Park is home to a variety of garden 

and forest birds typical of the Eastern Cape. In this regard Southern African Birding has 

recorded over 100 regularly occurring species.  

 

In addition to the amazing birdlife, small animals such as tortoises, meerkat, rock rabbits, 

small buck, mongoose, guinea fowl and others can be observed. Proud peacocks love to 

show off their beauty especially in the parking lots. Unfortunately, in recent time these 

small animal species are disappearing as a result of undesirables inhabiting the park and 

snaring the animals for food. Hence the justification that Settlers Park is more of an 

urban park than a nature reserve.  

 

The key to any development planned for Settlers Park is attracting people back into the 

park. In this regard ensuring safety and security is imperative. Once Settlers Park 

becomes popular with local residents and visitors then infrastructure development will be 

demand driven. To facilitate the appeal of Settlers Park a program of monthly events 

should be scheduled throughout the year to attract people back into the park.  

 

Appropriate events for the whole family could include by way of an example, ‘Barter in 

the Park’ i.e. creating a venue whereby people could swap surplus or second-hand items 

in an atmosphere of ‘barter trading’. This would differentiate the event from St George’s 

‘Art-in-the-Park’. Other events could include, ‘Music in the Park’, ‘Jogging through the 

Park’, ‘Circuit Training’, ‘Bird Spotting’, ‘Painting Competitions’, ‘Photographic 

Competitions’, ‘Poetry Recitals’, interactive ‘Nature Walks’, etc.  

 

To encourage people to visit Settlers Park the following infrastructure is recommended: 
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• A biodiversity interpretive centre. Strong visuals and educational posters should be 

supported by a series of lectures and practical educational walking tours through the 

park to demonstrate biodiversity 

• A multi-purpose conference centre for a series of nature-based lectures e.g. global 

warming and climate change, carbon footprint, biodiversity management, etc.  

• An organic tea room/restaurant offering only organic food and drinks  

• A gift shop adjacent to the tea room/restaurant offering only hand-made art & craft 

preferably associated with Settlers Park  

 

The sites indicated in the SRK CDF and Feasibility Studies are appropriate for the above 

infrastructure. Although there are five access points to Settlers Park it is suggested that 

the How Avenue entrance should be the main entrance, car park and ideal site for the 

initial infrastructure development. It is highly unlikely at this point in time that any visitors 

would be comfortable leaving their cars at any of the other entrances. Once Settlers Park 

is obviously attracting local residents and visitors and the parking area becomes 

congested then other sites could be considered for further development. The suggested 

configuration with the other urban parks should also be tested before deciding on 

complementary future developments.  

 

14.6 St George’s Park  

 

St George’s Park, spread over 73 hectares of pristine wooded parkland contains the 

1882 Victorian Pearson Conservatory which was built for the cultivation of exotic plants, 

water lilies and beautiful orchids. St George’s is already positioned as a ‘sport’s and 

culture park’ with infrastructure and facilities for the following sports: swimming and 

diving, cricket, tennis, bowls, hockey and soccer. St George’s is popular with joggers and 

a trim park would attract more users. Historically, St George’s Park introduced many of 

the popular European sporting events to South Africa and the park has a proud history of 

first achievements e.g. first international cricket test, first international rugby test, first 

bowling club, first inter-club bowling tournament and first inter-colonial contest. Today, a 

world-class 18,500 seat stadium means that Port Elizabeth is included as a host city to 

all international test and one-day cricket series.  
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The St George’s Park stadium also has excellent facilities for live entertainment and 

multi-purpose concerts. St George’s Park is home to the bi-monthly ‘Art-in-the-Park’ 

open-air exhibition and informal art & craft marketplace which attracts local residents and 

visitors on the first and last Sunday of each month. St George’s Park is the ‘art centre’ of 

Port Elizabeth being the home of the Nelson Mandela Metropolitan Art Museum and also 

the Ron Belling Art Gallery. EPSAC (Eastern Province Society of Arts & Crafts) situated 

nearby in Bird Street is a community art centre offering water color and oil painting 

workshops on a regular basis.  

 

Close to St George’s Park are three performing art theatres namely the Opera House, 

The Little Theatre and Uptown Theatre. Within the park is the Mannville Open Air 

Theatre which is used by the Four Winds Music Club and for Shakespearean 

performances such as the annual Port Elizabeth Shakespearean Festival.  

 

14.7 Victoria Park  

 

Victoria Park is a beautiful park with shady trees and a Victorian Gazebo. The park is 

ideally positioned for events such as ‘Big Band’ concerts, outdoor orchestral recitals and 

‘Jazz in the Park’. The park is also a suitable venue for outdoor talent contests, baby 

shows, weddings, and fashion shows. The plants need to be identified and listed by a 

botanist to differentiate any species not to be found at Settlers Park or St George’s Park. 

Victoria Park lends itself to an annual ‘theme festival’ and this could be linked to Victoria 

Park High School which could make its facilities e.g. classrooms and sports fields 

available for family oriented competitive events.  

 

14.8 Dodd’s Farm  

 

Dodd’s Farm has all the elements for a ‘sunken garden’ or ‘terraced garden’ with 

facilities for family picnics and open-air entertainment. It is suggested that any 

infrastructure development such as a tea room should be demand-driven once there is 

sufficient evidence to indicate the popularity of the site for family usage. With the 

burgeoning population of Port Elizabeth there will be a need to have suitable sites set 

aside for ‘stress breaks’ and affordable family outings in a safe environment.  
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There is a need to consider income generating activities to offset the maintenance and 

security costs. If the proposed configuration is successful then one advantage could be 

the cross-subsidization of open space areas where it may be difficult to find viable 

solutions. Another possibility for Dodd’s Farm is an Indigenous Natural Park similar to 

Desert Park in Alice Springs, Australia.  

 

14.9 Desert Park Alice Springs Australia  

 

 

The Alice Springs Desert Park is an award winning tourist attraction in Australia. The 

Park incorporates hundreds of species of plants and animals found across Central 

Australian deserts. Visitors have an opportunity to experience desert habitats as they are 

at night, seeing some of the animals near impossible to see in the wild. Everything in the 

park is natural and visitors can take an easy walk through three desert habitats and 

discover Desert Rivers, Sand Country and the Woodland habitat, witness free-flying 

birds of prey in the nature theatre, see rare and endangered animals in the spectacular 

nocturnal house, hear the insights into the interlinking world of plants, animals and 

people from their local guides and enjoy a cinematic journey through four-and-a-half 

billion years of desert evolution during the 20 minute cinematic journey of “The Changing 

Heart”. When visitors leave the Desert Park they go away with new stories, skills and 

some of the secrets of the desert.  
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Facilities at Desert Park include: Audio Guides, Baby Change, Coolamon Café (air-

conditioned café), Drink Machines, First Aid, Gift Shop, Picnic Area, Toilets, Strollers, 

Wheel Chair Hire and a Conference Centre with additional venues for break out 

sessions.  
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Desert Park caters for students and teachers as well as research scientists. Desert Park 

is committed to the conservation of Northern Territory biodiversity as well as both State 

and Federal Recovery Plans. Recovery Plans are multi-disciplinary, multi-faceted and 

invariably aimed at recovering bio-diversity, whether by ameliorating direct threats to a 

species, or recovering habitat.  

 
 
Regular events held at Desert Park include: Music in the Park, Desert Bird Week, 

Scatter Bird Feeding, Eagle Watch Live, Nature Theatre, Nocturnal House, Aboriginal 

survival in the desert, and Waterhole Watch.  
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Appendix One – Tourism Definitions  
 
Tourism 
 
Tourism is the temporary movement of people to destinations outside the normal home 

and workplace, the activities undertaken during the stay and the facilities created to cater 

for the needs of the tourist. Tourism arises out of a movement of people to, and their 

stay in, various destinations. There are two elements in tourism – the journey to the 

destination and the stay at the destination (including activities undertaken there). The 

journey and the stay take place outside the normal place of residence and work, so that 

tourism gives rise to activities that are distinct from the resident and working populations 

through and in which they travel and stay. The movement to destinations is temporary 

and short term in character – the intention is to return home within a few days, weeks or 

months, and destinations are visited for purposes other than taking up permanent 

residence or employment.   

 

International Visitor 

 

The World Tourism Organisation (WTO) defines an international visitor as being any 

person who travels to a country other than that in which he/she has his/her usual 

residence but outside his/her usual environment for a period not exceeding 12 months 

and whose main purpose of visit is other than the exercise of an activity remunerated 

from within the country visited. An international tourist is a visitor who stays at least one 

night in a collective or private accommodation in the country visited. Same day visitors 

are visitors who do not spend the night in a collective or private accommodation in the 

country visited. Therefore an international visitor could be an international tourist at one 

destination and a same day visitor at another destination.  

 

Tourism Planning 

 

Tourism planning is concerned with anticipating and regulating change in a system, to 

promote orderly development so as to increase the social, economic, and environmental 

benefits of the development process.  

 

 



Eco-tourism 

 

Eco-tourism involves tourism into areas of great natural beauty or interest with minimum 

impact of the environment and maximum benefit to local communities. Eco-tourists tend 

to be relatively affluent, well educated, mature and environmentally focused. They are 

usually experienced overseas travelers who typically travel alone with a purpose, mainly 

to see, experience and appreciate the natural environment. Nature tourists take longer 

trips and are willing to spend 8,5% more for travel services and products, than other 

travelers. In the USA alone it is projected that over 43 million travelers could take an 

eco-tourism trip over the next three years. The World Wildlife Fund for Nature estimates 

that 20% of the revenue generated from tourism in the developing countries is due to 

eco-tourism. A WWF survey of visitors found that visitors who rank nature-oriented 

activities as important spend nearly twice as much as non-nature oriented visitors.   

 

Geo-tourism 

 

Geo-tourism is closely related to sustainable tourism but is concerned instead with 

preserving a destination’s geographic character – the entire combination of natural and 

human attributes that make one place distinct from another. Geo-tourism encompasses 

both cultural and environmental concerns regarding travel as well as the local impact 

tourism has upon communities and their individual economies and lifestyles.  

As its core, geo-tourism represents restorative and reconstructive forms of tourism that 

enhances a destination’s natural and cultural distinctiveness, as well as providing a high-

quality visitor experience. A geo-tourism profile survey undertaken in the USA 

established that over 50 million travelers fit the geo-tourism profile. Over half of the 

travelers agree that their travel experience is better when they have learned as much as 

possible about their destination’s customs, geography and culture.      

 

Marine Tourism  

 

Marine tourism includes those recreational activities that involve travel away from one’s 

place of residence and which have as their host or focus the marine environment (where 

the marine environment is defined as those waters which are saline and tide-affected).  

 



Palaeon-tourism  

 

Palaeon-tourism is basically fossil tourism. Areas rich in animal, plant and human fossils 

are of great interest to palaeontologists and also to tourists. Movies such as Jurassic 

Park have increased the interest in dinosaurs and other prehistoric animals. Fossilized 

dinosaur and human footprints found in certain farming areas are offering a combined 

farm-stay and fossil tourism experience.  

 

Rural Tourism 

 

Rural tourism is a concept which covers tourist activity devised and managed by local 

people, and based on the strengths of the natural and human environment.  

 

Agritourism 

 

Agritourism (agricultural tourism) is a much narrower concept of rural tourism, referring 

to the different forms of tourism related to agrarian activities and/or buildings with an 

agrarian function. Agritourism is rural tourism run by farmers, usually as a secondary 

activity, with farming remaining the principle occupation and source of income. Often a 

distinction is made between agritourism and the term farm tourism or its equivalent, 

which is used to refer simply to the use of former farmhouses as tourist accommodation.     

 

Community-Based Tourism 

 

Community-based tourism is defined as tourism which involves rural or urban 

communities in identifying, managing and promoting their historical, cultural, heritage or 

natural resources as tourism products.  

 

Product Packages 

 

Product packages are standardized repeatable offers comprising two or more elements 

of transport, accommodation, food, destination attractions, other facilities and services 

(e.g. travel insurance). Product packages are marketed to the general public, described 

in print or other media, and offered for sale to prospective customers at a published, 

inclusive price, in which the costs of the product components cannot be separately 

identified.  



Destination Attractions 

 

Destination attractions are the elements within the destination’s environment, which 

largely determine consumer’s choice and influence buyer’s motivation. There are four 

main elements within the destination’s environment:   

 

• Natural attractions  

(Landscape, seascape, beaches, climate and other geographic features) 

 

• Built attractions 

(Buildings and tourist infrastructure, historic and modern architecture, monuments, 

promenades, parks and gardens, marinas, ski slopes, industrial archaeology, 

managed visitor attractions) 

 

• Cultural attractions 

(History and folklore, religion and art, theatre, entertainment and museums, special 

events, festivals and pageants) 

 

• Social attractions 

(The way of life of the resident population, language and opportunities for social 

encounters) 

 

The greater the aggregate of the four elements within the immediate environment, the 

more popular the destination is likely to be i.e. there is more to see and do.  

 

Destination Marketing Organization (DMO) 

 

A DMO is formed around a fundamental principle: appropriate tourism business can be 

attracted to a destination (national, provincial, regional or local) more effectively through 

a representative organization than through independent individual actions.  A DMO 

therefore serves like a co-operative, representing all components of a destination’s 

tourism industry, including hotels, restaurants, tour operators, attractions, transport 

carriers, local authorities as well as the retail and commercial resources that are 

important to tourists.  



Each component of the tourism industry of a destination is extremely competitive; yet 

they share that competitive spirit with the DMO in order to make it an effective 

organization able to carry out a comprehensive, unified marketing program for their 

community. A DMO is therefore a destination or community’s single most important 

marketing organization, projecting an image for that destination into the various target 

markets. Nelson Mandela Bay Tourism (NMBT) is the mandated DMO appointed by 

Nelson Mandela Bay Municipality (NMBM) as an independent DMO to market the 

metropolitan city as a tourist destination.  
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